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A 'Better Buying' methodology for network
marketers to save time, save money and
make money.

BY BOB THOMPSON MCIPS

Open your eyes to the hidden potential of
network marketing.

"A common sense unconventional 'better-buying' solution
to mitigate network marketing inefficiencies and finite
population effects. Putting power back into the hands of
astute entrepreneurs across 49 countries!




This product is brought to you by:
Bob Thompson MCIPS

Are you frustrated by all the useless non -
actionable Network Marketing information out
there?

Me t oo! That 0s why | 6ve d
enough, go against the grain and share real

world info rmation that will enable you to make

decisions that set you on a course to make

money as well as have fun with like -minded
people from around the world . This is not the
typical non -actionable stuff you find out there.

There is no fluff and no beat ingabout t he Dbush
just common -sense business and life -enhancing
information on Network Marketing that works.
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NOTICE: You Do NOT Have the Right to
Reprint or Resell this eBook!

You Also MAY NOT Give Away, Sell or Share
the Content Herein

Copyright © All rights reserved worldwide.

YOUR RIGHTS: This book is restricted to your
personal use only. It does not come with any
other rights.

LEGAL DISCLAIMER: This book is protected by international copyright law and may not be copied, reproduced,
givenaway, or used to create derivative works without t he
retains full copyrights to this book. The author has made every reasonable effort to be as accurate and

complete as possible in the creation of this book an d to ensure that the information provided is free from
errors; however, the author/publisher/ reseller assumes no responsibility for errors, omissions, or contrary

interpretation of the subject matter herein and does not warrant or represent at any time th at the contents
within are accurate due to the rapidly changing nature of the Internet. Any perceived slights of specific

persons, peoples, or organisations are unintentional.

The purpose of this book is to educate and there are no guarantees of income, sales or results implied. The
publisher/author/reseller can therefore not be held accountable for any poor results you may attain when
implementing the techniques or when following any guidelines set out for you in this book. Any product,

website, and comp any names mentioned in this report are the trademarks or copyright properties of their
respective owners. The author/publisher/reseller are not associated or affiliated with them in any way. Nor

does the referred product, website and company names sponsor, endorse or approve this product.

COMPENSATION DISCLOSURE: Unless otherwise expressly stated, you should assume that any links contained
in this book may be affiliate links and either the author/publisher/reseller will earn commission if you click on

the m and buy the product/service mentioned in this book. However , the author/publisher/reseller disclaim any
liability that may result from your involvement with any such websites/products. You should perform due
diligence before buying mentioned products or services.

This constitutes the entire license agreement. Any disputes or terms not discussed in this agreement are at the
sole discretion of the publisher.
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"We can't solve problems by using
the same kind of thinking we used
when we created them ." T Albert
Einstein
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Introduction

| f youdre | ooking to eaocwmodlalddprtobbakmlly i me oqg
the Network Marketing Industry and if thisis the case  then this MLM
Buyers Guide  is most definitely  a consideration for you.

The MLM Buyers Guide was created to help those new to the Industry or
those struggling grow their business and make money. Our  Bette r
Buying Methodology and innovative business building framework helps
you build a downline, qualify and earn residual income

After being an on/off Network Marketer since 1991 and seeing first -hand
the issues that people struggled with  (using both online and offline
business building processes); | decided to see if there were bett er ways to

create a profitable Netwo rk Marketing business  in less time and with less
cost which could help those interested save time, save money and make
money .

It was not an easy journey but | decided to take time away from my busy
schedule (and my other venture at https://ideas -shared.com ); to
write this book and after a great deal of encouragement from friends,

family and colleagues who know of my passion to make Network

Marketing more efficient for al | 7 and have also praised my ability to
break down difficult concepts so that anyone can apply them and enjoy
progress.

Whilst ]| have done my best to put this book t

feel it is extremely important to explain the reasons behi nd the methods.

Li ke many peopl e, I i ke to skip ahead an;¢
any information. When | do that, however,
results that are promised. Thatods because,
what sounds go od to me, while  not necessarily understanding the detail

and possibly missing an important element out , SO p lease trust me on this

and read this entire book.

You need to know the reasons why our Better Buying M ethodology

works. When you fully understand the logic, you will be far more likely to
foll ow t hei angin cetura, you will overcome challenges of
network marketing and see some very dramatic downline growth,
gualification and of course, residual income yourself .

MLM Buyers Guide is broken down into three core parts for ease of
reading:
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https://ideas-shared.com/

1. The Ah-Ah Moment i the discovery Oportion of the Guide does just

that. It opens your eyes to the challenges of network marketing,
the hidden potential of Network Marketing and the concept of better
buying For exampl e, youoll di scover the re¢
people fail; plus, youdll see how we ¢cC:
more together.

2. The Fulflment 7Tt he 6howé portion is quick and
from here -on-i n, nreiovitedl toaccess our Private Members
Community  and join our selected network marketing opportunity
available in 49 countries globally. Here youol |l be tAbr nin
Moment into qualification and residual income with like -minded

people. Thi s i sndét compul sor yendedut hi ghly r g

3. The Encouragement i in aworld of many distractions, your beliefs,
thoughts and actionable practices are those which will ultimately
make you succeed and overcome the obvious limitations of the

Industry. Just follow these simple processes to always remain on
track. But dondét worry, wedre here
too!

All'in all, the pages that you are reading are absolutely guaranteed to

help you dhink differently and buy better 6as you develop your Network
Marketing business, with p  eople who like you, who want to use their
buying power andtime more effectively

|l t6s true, the correct apaqbhyield eesuitsonn o f

months rather than years; but more importantly, this book is going to

give you the keys to creating a be tter life for yourself in a way that you

can be proud of.

Yes, I 6 m t altkning lgying power into qualification and residual

income, if that is what you want to accomplish.

This book is going to give you the ultimate information on better buyi
and how to keep on buying better with others to achieve your goals.

Join our team, follow the processes outlined and t his book and our
methodology will help you save time, save money and earn money. With

that can come less stress and more happiness a nd increased self -
confidence; and most importantly, we might just make Network Marketing
somewhat more mainstream and a lot less controversial than it is today

Please read on to experience what we hope is your network marketing ah
ah moment. Thank you.
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Part1l : The Ah-Ah Moment
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Money & Scarcity

It is important to understand that earning money comes from providing
economic value to other people . Money can be used to save for the
future, pay off debt or buy the things we want.

As Independent Distribut ors, we offer economic value to retail customers,
the Home office and other Distributors - people we sponsor, mentor and
collaborate with.

Economic v alue can be categorised within a bracket of scarcity. In other
words, t he scarcer a product or service is, the more it costs or the more
one is paid to undertake an activity that few er people can do.

Most people have jobs  and skills that are not scarce , therefore
competition is widespread, and salaries a re lower providing for less
disposable income and alower sta ndard of living

How we think and act, is more important than money itself. Money is a
tool, a barometer of our choices, nothing more and nothing less. More
important are the choices we make regarding our career, education,

mindset, beliefs, motivation , even the purchases we make and the levels
of effort we put into attaining goals.

Unfortunately, most people are not taught 0 | iedoremics 6and so fall into
a job or career that will never give them the opportunity to offer others
the value and service n  ecessary to improve their own quality of life

Itis a sad fact, that our way of life has ensured that 80% of our
population cannot survive after retirement without the help of State
benefits or through continuing to work . For those in less developed
societies, the reality is much harsher.

Unsurprisingly, many people are fed up with their job and look for other
earning opportunitie s, one of whichis  direct sales and of course, network
marketing.

Success in network marketing and the amount of money we earn is
directly proportional to the economic value we provide to the Home office,
our retail customers and any number of downline Distributors that we
sponsor , either through  our own efforts  or those of our downline

Therefore, the challenge for everyon einvolvedis ensuring we create
economic value for others quickl y and efficiently , which is the purpose of
the MLM Buyers Guide from here -on-in.

MLM Buyers Guide
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Buying Processes

Everyone buys stuff , but when it comes to buying for a business (i.e.
procurement) , things are very different.

Buying is th e act of engaging in a transaction whereas procurement is the
process of managing supply, contracts , third -parties and relationships

Network marketing is most definitely  a relationship business  that requires
ongoing purchasing of product as well as initial suppli er (biz -op) selection

I n fact, | 6d go, tha bdilding aanstwakamarketing
business require s advanced business integration, mindset and relationship
man agement skills , which quite frankly our success depends on

For decades, network marketing business building  has revolved around
massive action, referral marketing and internet marketing , yet individual
AND collective procurement /business strategy has for the most part, be en
ignored.

Thereds no detwolkmarketeraneedrio m anage the buy -side,
the sell -side and the risk s associated as they focus on more than simply
making lists of friends and family to contact later

Direct Sales Industry

Direct selling , including n etwork marketing  describes the sale of products
or services directly to consumers by independent sales representatives, a
method which eliminates middlemen such as wholesalers and retailers.

The WFDSA stated that global sales volume for 2016 was reported as
$183 hillion, and the number of direct sellers as 107 million.

It also reported that the direct selling
by 1.9% in 2016.

Whil e growth is al most al ways a positive
considerably lower  than those achieved in 2014 and 2015 (6.1% and
7.6%, respectively).

Trends across the globe from 2014 through to 2016 can be seen on the
next page é
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Regions

2014 2015 2016

As far as the regional trends are concerned, the above table shows us two
significant things:

1 Europe i ncreased its share (from 17% to 20%), while
T A"Ameri caso decreased (from 3-yéarperod 33 %)

Further, we can say that Asia - Pacific, despite all the attention it attracts
from the direct sellers grew only in line with the whole world, and nothing
much happened in Africa.

According to data published by Euromonitor, the direct selling market is a

major global retail channel worth US$134.2 billion in 2016 and is

expected to experience a resurgence over the next few years to reach

US$163.1 bi llion by 2020 witha  compound annual growth rate ( CAGR) of
4.9%.

These figures show that there is still e normous potential for network
marketing (given the obvious limitations of th  is Industry and every
other); butonlyif we getitright.

Challenges of Network Marketing

There ar en6t enough people in the World to f
we need to find ways to mitigate this problem >>> in other words, how
do we make network marketing  work for more people?

Thereds no do uhetnetwotkanarket ing business model can earn
you a lot of money , but this shoul dndét be at the expense
This is after all, a partnership between SO many .

MLM Buyers Guide
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If youdve been i nv araketirdfoiany nlengtiv ofrtike ; or
youdbve taken t lesardhthenladustng then youol I be awar g
the following challenges that many Distributors struggl e with :

Finding leads

Managing rejection

Achieving downline duplication
Ensuring downline reten  tion
Man aging a good work/life balance

= =4 =4 -8 -9

Maybe this is your reality to?

Whichever, t he net effect of these combined issues include wasted time,
lost money, frayed family relationships, product stock piles, opportunity

hopping , litigation as well as business failure 1 all of which is clearly
unacceptable .

We shoul dndt hese igsees are ddiréct tresult of the market, its
features, conditions, rules, tools and processes that people have
implemented and  taught but that doesn & make them right no  r that we
shouldn @ look for better ways to realise our residual income and financial
security needs.

Itis ironic , that although our mutual success is predicated on  our
collective activity , that so many Distributors go  about their business in
total isolation - from marketing online, setting up websites, using social
media, to choosing to lead with the business opportunity as opposed to
the product, to creating their own lead magnets and by promoting one of
hundreds of available opportunities that dilute the market and so further
contribute to the overall minimal levels of performance achieved.

How oftendo we hear that much quoted | ine Ayoudr
yoursel f but nolut whgre yas utrgattenlus?o

So w e pondered :

Als the process of selecting an opportunif
developing a downline simply a competitive, uncoordinated and

uns tructured chain of haphazard activities and events based on

chance , where fate determines business success , or should there
be more purpose to network marketing collaboration ? 0

That was the question we asked ourselves way back in December 2015 as
we pondered whetherth  is business model could indeed be optimised .

MLM Buyers Guide
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We got to work and began to think long and hard, eventually putting
together a list of requirements that we believed needed to be

incorporated into any  future operating model . These bec ame ourre d
lines.

Red Lines

When we decided to create MLM Buyer  back in December of 2015, our

red lines were devised to help people grasp the opportunity that network

marketing promised and so increase earnings from the many millions

available in commission whilst overcom ing the systemic business building
and relationship issues so prevalent today

For us, it was important to create a reasonable process that anyone could
follow without disadvantaging anyone , thus :

Speeding up lead generation whil st paying less for it

Minimis ing rejection through effective marketing and training

Achiev ing downline duplication through effective process

Ensuring downline retention by increasing qualification and earnings
Manag ing good work/life balance by building a set and forget
business that requires less maintenance

= =2 =4 -8 A

We also wantedto @pen 0 debate regarding how to make network
marketing more  mainstream such that it was incorporated into other
commercial ventures  and so increase the earning opportunity still further.

Past Lessons

As we continued searching for a solution, we quickly discovered the
analogy between the California Gold Rush and the Network Marketing
Industry. The Gold Rush began at Sutter's Mill, near Coloma on January
24,1848 . James W. Marshall, a foreman working for Sacramento pioneer

John Sutter, found shiny metal in the tailrace of a lumber mill Marshall

was building for Sutter on the American River.

Interestingly, t he output of gold  rose from $5 million in 1848 to $40

million in 1849 and $55 million in 1851 ; ho wever, only a minority of
miners made much money from it. It was much more common for people
to become wealthy by prov  iding the miners with over - priced food,

supplies and services.

MLM Buyers Guide
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Interestingly,  California's first millionaire was Sam Brannan, an ex -
Mormon who hyped the Gold Rush in his newspaper, the California Star,

profited from it by supplying miners d at extravagantp rices, of course a8
through his general stores in San Francisco and Sacramento.

Look at Network Marketing today and youodll see many Di st
spending a lot of money on leads and marketing , yet that expenditure is
often wasted and not translated into  business growth . Why?

Initial Thoughts

In our free world, we all have the choice to determine our future and work
towards getting the best outcomes for ourselves , (but not necessarily
each other ) whichis a critical element of network marketing itself .

Network marketing (from a Distributor perspective) provides a business
model thatis both hierarchical as well as rewarding for those that putin

the effort to develop the network . This is the foundation of all that we do :
and it should be structured.

Clearly for network marketing to work at scale requires Distributors to
meet compensation planr  equirements (i.e. downline acquisition and
revenue, some of which must come from  retail customer s as per recent
litigation outcomes in the US).

With that in mind, the real questions we need answers ourselves are:

1 How do we as Independent Distributors work together to ensure
more of us are building a qualifying business for the long term?

1 How do we get to that position in a timescale that limits undue
financial stress on  ourselves, especially in a World where there
aren @ enough people to fill every downline ?

This is the magic and the curse of Network Marketing because when the
above doesn6t happen everyo,mkpriaachidvémentsa wa y
become wasted eff ort, time and cash goes down the pan and fingers start

to point blame.

We should n 6ftrget that there are different parties with different

objectives across the Industry. The Home Office wants to sell and
distribute product to maximise revenue and profit targets, the Distributor
want s to earn money by selling product, ideally with significant residual

MLM Buyers Guide
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income and Retail Customers want to find and benefit from using great
products, when proven.

So how should people looking to achieve residual income position
themselves within the Industry and work together such that overall
Distribut or success levels improve ?

A

Letdés for a moment think about a Worl d f ai

Corporate Procurement Professionals strat  egically manage many billions
of third -party buying requirements  globally and one strategy that they
use is Spend Aggregation.

Spend Aggregationis  a strategy that is always employed to reduce risk
and enhance profitability, via a process of developing sy nergies and
finding efficiencies and savings.

Spend Aggregation does exactly that, it aggregates the entire spend

across an organisation and codifies it by category. For example, a global
organisation will look at all mobile phone expenditure in each cou ntry and
add up the total of that spend, site by site, supplier by supplier.

Procurement then goes out to market to source (find) this requirement as

a single job lot or in multiple lots. Once it understands the offers it has
received , itwillplanandde t er mi ne t he most appropri at €
that expenditure out with one or more of the suppliers involved.

Suppliers will gain their own efficiencies by supplying more and so are
able to reduce the price and/or offer other benefits e.g. service
enhance ments.

After that it will enter negotiation sto contractually agree  a position for
the next applicable period.

Strategic Procurement including Spend Aggregation is one of the
cornerstones of corporate business as it contributes significantly to the
profi tability of an organisation.

So we pondered >>> if corporate entities can benefit from a
better buying methodology such as spend aggregation ie.
spending their money in a more strategic fashion, could

Independent Distributors who often spend £50 to £100 a month

on product learn from this better buying business process?

1 Could Independent Distributors collectively take a leaf out of the
book of corporate procurement executives and utilise the thought -

MLM Buyers Guide
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process behind Spend Aggregation to identify how be st to develop a
robust and sustainable Network Marketing business with like -
minded Distributors?

1 Could Spend Aggregation speed up the process of downline
duplication and so overcome Industry challenges that is sustainable,
ethical and legal , and if so, ho w?

We wondered about this and decided to investigate further é

Business Model ling

To take this thin king to the nextlevel , we created 3 different model s, that
might point us in another direction

Example 1
Take 10 different people; each of whom sources/joins a different
Network Marketing Company, what h appens?

In this example , all 10 follow the usual MLM methodology ; they sign up,
they order £50 to £100 of product and possibly a business kit. They then

wait for the product to be delivered and start to think about how best to
advertise.

None of them kno w of the existence of the other 9 people, each of whom
have joined a different opportunity.

Until these 10 people are able , to sponsor others into  their team or sell
sufficient retail volume , not one of them  will earn any money.

Example 2

In this example, take the same 10 people, each of whom spend the same

amount of money; though this time, they all sign up in the same Network
Marketing Company but in different  downlines.

What happens?

Surprise, sur prise, unless all 10 find other Distributors or retail sales is
developed, then again none of them will make any money from a
downline .

Example 3

MLM Buyers Guide
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Thistime | e ttakesthe same 10 peo ple. These people are wiser , buy
better and know th ey need to collaborate to qualify and earn money

They begin talking and building relationships . Importantly , they take
advantage of different thinking 6and end up signing -up under each other

within the same downline.

What happens? Well in this instance, assuming each person is required to
sponsor 2 others to qualify, the structure would look like this:

Existing Sponsor

1 Level O T person 1 starts it all off
1
1 Levell - persons 2 and 3 are placed in the firstlevel of person 1

1 Level2 - persons 4 and 5 decide to join under person 2 and persons
6 and 7 join under person 3

1 Level 3 1 persons 8 and 9 join under person 4 and persons 10 join
under person 5

As you can see from the above |, the first two examples show that none of
the people involved earn any money; butin example three , personl, 2,3
and 4 have different levels of do  wnline growth. In this example, 40%
more people become qualified

This process also highlights the fact that if the above example consiste d
of the entire market, then persons 6to 10 do not have anyone to

sponsor. Clearly, the only option then, is to engage in other buying

schemes that change the or der of people to then create economic value

for each other. There is no rocket science in this; and let & not forget that
every businessin the Wo rld has to deal with the economics of supply and
demand.

The real question that we need to ask ourselve s is can the above thinking
be us ed in any way, shape or form  to support more of the 100 million
network marketers today as well as billions more peo ple who might be
interested in earning money from a revised network marketi ng business
model?

We know Distributors operat e in a competitive market place and that we
only get paid on revenue generated by selling goods and services to

either retail customers or by building a network of other Distributors in a
downline who may/may not also buy the product

MLM Buyers Guide
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We know itisillega |to over -sell or mis -represent any business
opportunity and we know that Compensation Plans are naturally directed
towards Independent Distributors.

But, when it comes to business efficiency, are there better ways to work
the business or do we carry on asis, inthe hope that things will turn out
OK in this rather imperfect market ?

There is a Iready a raft of criticism about Industry fairness , especially
around the fact that there are insufficient people in the World to fill every
downline. That 6s woelgvewieis imperativeto find and implement
more strategic solutions to help us achieve our business and income
goals.

Clearly one cannot legislate to make business efficient , but maybe w e can
find ways to work smarter together

So, taking everything into account, we s tarted to look at different ways to
achieve downline growth and qualification.

We knew spend aggregation and speed of business development along

with creating trust were vital elements; however, our challenge was to

find a way to turn our thinking into a viable and ethical business process
that overcame the key issues that nearly every Distributor struggled with

Better Buying M ethodology

Look deeper into network marketing business processes and you @l see
that spend aggregation only goes some way to optimising the opportunity
that netw ork marketing promises , itis not a panacea to all ills.

Education, trust and a robust methodology for downline creation still need

to be put in place to speed up growth, alleviate downline att  rition and
generally keep the bu  siness sustainable fo rthe longer term. This includes
the process of iz-opdbselection and if necessary product purchases.

When we thinkin  such broader terms , one can understand the enormity
of how to create network marketing value f or the masses. Itisn G easy
and it questions everything one has been t aught about how to thrive in
the Industry.

So, tak ing everything into account and after alot of thought, we distilled
down all of the processes from opportunity selection, to signing up,
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creating tr ust, advertising and marketing and devised and created a
Better Buying Methodology that include d:

1 A free business (downline) building tool

1 A free social communi ty and focal point for collaborative marketing
1 A top opportunity  with great products available in 49 countries
1 A sprinkling of common sense and a little logic

We felt tha t through education and collective acti on implemented the
agight dway could help alleviate the issues that many Distributors struggled
with :

1 Finding leads

1 Managing rejection

1 Achieving downline duplication

1 Ensuring downline reten  tion

1 Managing a good work/life balance
We believed that the positive outcomes associated with t his new way of
working could help put in place doundat ion businesses Owher e qualification
and earnings was achieved sooner and with less waste, thus enabling the
business owner to focus on more value -added activities such as growing
retail sales as oppo sed to perpetually trying to qualif y, as an exampl e.
In Part 2 of thisGuide , wedl | explain our medshowdol og

you our business;  of course, you are invit ed to work withus and
implement our solution for yourself

If you feel re ady to get started then we invite youto click this link

https://mimbuyer.com/apply

Or, continue to Part2 é
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Opportunity Revealed

Welcom e to Part 2 of the  MLM Buyers Guide

| n t hi s puaveitto yae Oolrl very different Better Buying
Methodology as well as the Opportunity  where we spend our  time and
money a s a practising network marketer.

We hope o ursolution isjust what youore | forth&ri ng f or
develop your own network marketing business

Ours is an effective and scalable  solution that can be used by anyone with
an interest in network marketing and health and wellness

Once you grasp our methodology, we invite you to join our Community
(and our business);  to implement the solution ; however , you do need to
live in one of the following 49 countries to fully participate

American Samoa, Andorra, Australia, Austria, Belgium, Bermuda, Canada,
Canary Islands, Channel Islands, Croatia, Cyprus, Czech Republic,
Denmark, Dominican Republic, Estonia, Finland, France, Germany,

Gibr altar, Greece, Guam, Hong Kong, Hungary, Ireland, Israel, Italy,

Japan, Latvia, Liechtenstein, Lithuania, Luxembourg, Malta, Netherlands,
New Zealand, Norway, Poland, Portugal, Puerto Rico, Singapore, Slovakia,
Slovenia, South Korea, Spain, Sweden, Switzer land, Taiwan, US Virgin
Islands, United Kingdom and United States.

I f you havenibyet, gluMBsysre ds an attraction marketing
solution for network marketers , built on advanced thinking to overcome
the many challenges associated with the Industry.

It brings like -minded people who want to make money from network
marketing together ,t o f ast track results, pretty
cited earlier.

Our methodology comprises 5 easy to follow phases that when scaled has
the ability to  deliver extraordinary momentum and a lot less waste

We recommend yo u read through this section fully to getan
understanding of howitallworks ; thenlat er we @ndetaill ai loolw
each of the p hases are undertaken

Please turn the page for Phase 1.
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Better Buying Methodology Phase 1 i Join Community

It just so happens that we cho se to be network ma rketers ; however ,
anyone in business  has a responsibility to  understand business risk and
mitigate those

Wede sure the MLM Buyers Guide Buyers Guide can or has he Iped you
and once you have read everything that you w illwantt o continue your
career as a network marketer with us , as you join our growing team.

If you do, then Phase 1 is where it all starts and all you need to do
initially is join our Community.

Our Community offers an array of easy to use tools andinformation to
ensure optimum results are achieved and e veryone who joins plays an
important part , integral to the success of the whole.

As we grow , our members create huge momentum, e.g. choosing to
undertake collaborative promotional activity to collectively build the
community and the network . (This is very cost effective and puts less
stress and burden upon every member ).

OQur methodol ogy all ows everyone to create

business in a structured environment to incr ease levels of qualification
with the freedom to create extra volume through additional retail sales
anywhere across our operating geography , covering 49 countries and
millions of potential business partners

Better Buying Methodology Phase 2 - Setup Profile

Onceyoubve made the decision to join us
simply to complete your profile .

| t qusck , easy and only takes a few minutes

There is some significance  to this, as Phase 2 enablesyouto showcase
your qualities and attract others to you as outlined in Phase 3.

Better Buying Methodology Phase 3 - GetlInv__olved
Phase 3 is where we start to create the foundations for our business . Here
we lock in our position and make some important decisions . All Members

come back to Phase 3t ime and againt o change settingsas downlines are
developed and progress is made through and beyondi nitial qualification

Phase 3 is the magic that glues everything together over time.
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Better Buying Methodology Phase 4 - Add Testimonial

Phase 4 of the Better Buying Methodology helps to create confidence
about our individual and collective efforts in the market through the
simple act of every member sharing their experiences.

As our Community  grow s, more and more testimonials will be created
building further ~ momentum

Of course, sunmitting testimonials are just one way to create excitement.
As our Community is a social network , there are plenty of ways to

engage with members  and visitors alike to showcase achievement , build
desire as well as devise and rollout other business building activities e.g.
collaborative marketing and lead generation.

Better Buying Methodoloay Phase 5 - Share & Earn

Everyone can share in the succes s of MLMBuyer simply by joining our
Affiliate Programme  and earning 50% when you sell a copy of the MLM
Buyers Guide . Itisvery competitively priced yet offers a significant
return given the sheer size of the market.

Promoti ng our Community  creates additional exposure, underpins

growth and earnings , and fuels desire s uch that more and more of our
visitors decide to join and follow this self -same process .

Better Buying Methodology Summary

As you can see, our unique Better Buying Methodology isan easy to
understand and easy to use inclusive solution that levels the playing field,
offering novices and experienced network marketers alike , the ¢ hance to

create a foundation business with qualification and income that can grow
with the addition of retail sales a nd further downline duplication.

Our methodology  has the potential to create huge leverage and
momentum without the usual waste, helping t o save time and save
money when utilising  collaborative marketing strategies .

The process itself is simple enough to understand yet powerful enough to
overcome the many challenges so prevalent  throughout the Industry.

Imagine, with  somewhere between 20 and 90 million pe ople struggling to
make network marketing pay, the opportunity for growth is immense as
more and more are attract ed to us to help them achieve their goals

Once you have decided tojoinus,w erecommendyou complete all 5
phases as soon as possible
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The £50 Pound Rule

As prudent buyers oursel ves-spendieg. thdaeaddt ¢ 0 n (

one of the cornerstones of the Better Buying Methodology is to keep
costs low and so make business affordable. We call this our £50 Rule.

The £50 Rule ensures that no one is ever disadvantaged through having

to spend more on product than necess ary (with changes subject only to
compensation plan requirements kicked in post growth ). This ensures we
keepeverything affordabl e and wi.thin most

Going Sole Supply

There are hundreds of business opportunities available for us to join and

as Independent  Distributors and home business owners, the first thing we
need to do is choose  which one is most likely to get us to where we want

to be .

Earlier we saw wat happens when spendis fragmented too widely and
clearly, n one of us can achieve much in this Industry unless we can build
teams and generate a level of retail sales.

Collab oration is the key in network marketing but how do we decide
where best to spend our money?

When we created this solution, w e looked at many of the top

opportunities to find the most suitable business to be our vehicle . One
that had wide reach, had great products, a good logistics solution and a
compensation plan that was easy to understand.

So, a fter taking many opportunities into account , We selected a business
partner to underpin our methodology; one that has been around for many
years and one that is available in 49 countries glo bally , selling some great

products . (We know thisbecause wed6ve been buying from
than 20 years).

We 6 | | i ntroduce you t o t honshe lppingmpdgesni t y
we dl describe our Better Buying Methodology in more detalil.
Suffice to say, our choice is an important consideration that we do not

take lightly and we hope you approve
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Phase 1 i1n Detall

This first phase is purely an individual one where you make a very
personal a nd conscious decisi on to join us in this venture.

If you follow the  methodology , things will happen. Period. But more
importantly, this first phase will be your personal catalyst, one that goes
down in your personal history as well as the history of many other people.

Joining our Community  takes only a few minutes. Just click here _ or type
the following link  into your browser or click on the below to go to our
sign -up page (shown below):

https://mimbuyer.com/apply

Acceurt Details

Profie Detaits

1
r
| |

n fTHNMEn

Thencompl et e all fi el dmpleenSign &Jpd.ck on o6C

Once you submit the Form we will send you a confirmation email. As soon
as you click the link within th at email you will be transported directly to
our Members Homepage.

Your membership level is now I 6Suppor (see Pliase 3 for the
significance of this ).
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Phase 2 In Detall

Phase 2is where you complete your Community Profile. Should you need
to login, please goto https:/mimbuyer.com/login - then enter your
Username and Password

| f y ologged &
for the first time

y 0 u O | thkenkice
our Members Home

-~ AbotUs  Duy Now Nlog  CormsetUs Q W A ST 0

| JETTe Wab

Pro
Viow okl

B st e Member Home

Notfyzbom

[ i rr;m Profl Masanges
Page (see right) : W:&: o
B torve a:u‘
Now use the o

| TS Do

TH0E MAREOURY 4 ADOLE MRS, (BMLEOSREA Grx) DURF a8 CUMITEL W SXCeed o 1

dropdown menu to
navigateto & r of i
t h e Bdit @o get to
the below page and

o Photom
| B S0 WO D T oo B Ded ol oF o PRETLeTRD [s3 UEI Bhene & Franes VY 301 veed i

PR

matateg @ Port

|

|

B oo Luosy

complete the detall A e ™ i
on each of the e S R = |

shown Name,
Personal and Business tabs

B Business venice

B rProocs

s WALL PROFILE NOTIFICATIONS © messaces O ruenos Q crours O nmoc O
Eamings

W romvars View Edit Change Piofie Photo  Chanpe Cover Image

B restmoran Editing 'Name' Profile Group

B invtatons Name (requived)

This field can be seen by Everyone

.Doanmu:rmy

. Groupe
Facebook

. Forum Treps twww fesstook cmimembuye

Not e t h aBusigesswWehiclé Link 6inthe Businesstab will be setup
and entered in  Phase 3. Take a moment to have ag ood look around the
Members Area ,thenw hen youo6r gotoRhasdy ,tolockinyour
position and get started
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Phase 3 In Detall

In Phase 3, we gettowork and begin to build our network marketing
business .We 6 d | iinkaglucé do Lifeplu s, our chosen bus iness vehicle
and intrinsicto the Better Buying Methodology

The Vehic_le - Lifeplus

"We're a very quiet company,” commented Bob Lemon, President of

Lifeplus. "People who visit us here in Batesville are surprised, even

shocked to learn that we have over half a million me mbers or customers
worldwide, and that our gross annual sales make us one of the top

companies in Arkansas and in the nutritional supplement industry

worldwide."

Nutritional
Supplements

Tim Nolan, Executive Vice President and Lemon's business partner for
over Twenty years said: "The key to our success is products and service.
In real estate, the catch phrase is 'location, location, location.' In

Net work Marketing the key phrase is 'servi
Lifep lus products are primarily sold through the efforts of its 500, 000

me mber s 6 woandwewuildion this pedigree

The Company, which is one of the oldest nutritional supplement

companies in America, traces its origins back to 1936 and VM Nutri, Inc.

This company manufactured doctor quality nutritional products and is now

the manufacturing  arm of Lifeplus.

Today, Lifeplusd product range provides n

healthy body products. It offers nutritional supplements, including
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targeted nutrition products, vitamins and minerals, antioxidants, nutrition
shakes, and weight managem ent products; and healthy body products,
such as personal care, skin nutrition, dental health, and relief and

recovery products.

The Lifeplus business opportunity sets the pace for other companies.

It's FREE to Join! NO crazy entrance fees of any kind!
NO Stocking Products

NO Breakaways

NO Group Qualifications

NO Meetings

NO Paperwork

SIMPLE Compensation Plan

International Opportunity

Products Shipped Direct Anywhere in the World

True Wholesale Prices on Fabulous Unique Products
Extremely Low Pe rsonal Qualification

Automated Tools to Work for You 24 Hours Per Day!

= =4 =4 -4 4 -4 -4 4 -4 -5 -2 A

(The Author a t home catching up on news)

The Plan & Numbers - Lifeplus Compensation

All members are Independent Di stributors for Lifeplus as well as members
of MLMBuyer. MLMBuyer creat es a framework to underp  in the business.

The initial criteria for qualifying for income within Lifeplus is Personal

Volume (PV) ; andi fwithin a calendar month you are active in purchasing
Lifeplus products, you then begin to qualify for referral bonuses, of which
there are two kinds.

Direct Referrals

All partners whom you personally sponsor are your direct referrals,
otherwise known as your first level.
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If you have met the previous qualifying criteria (40 IP), you will then
quali fy in a given month for 5% of the total IP value of your direct
referrals, regardless of whether they are purely product users or become
referral partners themselves.

Indirect Referrals

Indirect referrals are the people who, after speaking with your dire ct
referrals, have also decided to become Lifeplus customers i oreven
partners. They represent your second level. For every calendar month you
qualify you can earn 25% on the total IP of your second level partners.

This second level bonus recognises you r active support of your second
level. It naturally follows then that the third level is the direct referrals of
your second level. You will receive 10% of the total IP of this level for

each calendar month you qualify, with one extra criterion: you must h ave
3 active legs.
An active leg must have someone who is ordering Lifeplus product to the

minimum PV of 40 IP in a given month.
Doingt he Numbers (on 40 IP) exclud ing any Retail Sales Volume

Level 1: 3 Partners and/or Customers @ 40 IP (£50) = £150 re venue X
5% Commission = £7.50

Level 2: 9 Partners and/or Customers @ 40 IP (£50) = £450 revenue X
25% Commission = £112.50

Level 3: 27 Partners and/or Customers @ 40 IP (£50) = £1350 revenue X
10% Commission = £135.00

Based on 40 IP  spend eac h, total commissionfo rlevels1l i 3 Partners
only is £255 excluding any additional leadership bonuses

Doingt he Numbers (on 100 IP) exclud ingany Retail Sales Volume

Level 1: 3 Partners and/or Customers @ 100 IP (£100) = £300 revenue X
5% Commission = £15.00

Level 2 : 9 Partners and/or Customers @ 100 IP (£100) = £900 revenue X
25% Commission = £225.00

Level 3: 27 Partners and/or Customers @ 100 IP (£100) = £2700 revenue
x 10% Commission = £270.00
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Based on 100 IP  spend each , total commission levels for 1 i 3 Partners is
£510 excluding any additional leadership bonuses

You can see that with the introduction of retail sales the potential for
every member is enormous.

Group Volume  /Leadership Bonuses

Lifeplus 6compensation plan extends further  to Leadership Bonuses and
Achievement Level s based on Group Volume  attained .

Group Volume is the total of your personal volume combined with the
total IP volume of your first three levels.

Group Volume targets start at 3,000 IP for Bronze i for this to occur your
personal IP must be 100 and have 3 Active Legs.

The bonuses ran ging from 3% to 12% depending on the number of active
legs you have in your downline , Which also range from 3to 12

There are other components of the Plan ; to view these please click here
or go to our document library

The Process - Joining Lifeplus and Beyond

The real magic of our Community  and Better Buying Methodology

comes from the way we engage, signup and grow together .Itis this that
ult imately helps every member benefit, even if you are brand new to the

Industry.

How It Works

Our Community has 16 Membership Levels ,t he default and initial level is
@upporter 6followed by levels Active 1to Active 1 5. Once you sign up to
the opportunity you change your membership to Active Level 1 and once

you have 3 Active Level 1 & in your first line your ¢ hange your

membership to Active  Level 2 etc.

Hereisa full walk -through of the pro cess:

1. New members click on the Membership 6 | i n k maimn menth e

2. Search the memberlist; pull up all Active Level 1 Members
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3. If there is more than one person in that listing, click on each profile

in turn to review; then choose one of these people to be the person
yousel ect as your O6émentor/ uplineo
4. Click on your chosen persono®busipessof i | e

link . Click it to browse tot  heir personal Lifeplus Business page link

5. Choose your Country, then sign up as a Distributor and place your

first order (  we recommend you choose Daily Biobasics )
6. Once you have placed an order and created your Lifeplus Website,
add the URL to your Guide Community profile, then change your

member ship| evel from Supporter to Active Level 1.

As word of our community gets out through the collective marketing
efforts of all members , more and more people will see this as an
opportunity to be part of a growing team and as they join, some of them
will look to  join under you or one ofy our downline member s.

7. Inturn, once you have 3 Active L ev el 16s i n ygoulack
and edityour level and change itto Active Level 2.

8. You will also ne edtochange it to Active Level 3 once all your

down

personal Active Level 16 s b e @diveelevel 26 s; and then a

once your immedi ate downline become  Active Level 3 6 st,which
point you will become a n Active Level 4. Thisis all explained again

i n the Members area, so dondét worry if

Although the Lifeplus compensation plan allows me mbers to create 12 or
more legs, our process is designed to get all members onto the

qualification ladder . As a private members club, anyone can propose
changes to the model  or even the vehicle

Phase 3 is a po werful tool that  provides struct ureto everyone .

Phase 4 in Detall

Once Phase 3 is initially concluded, Phase 4 becomes one of the most
important phases that you and all our
limit to the amount of times that you do this element asyou develop and
grow your team, qualify and earn.

Phase 4 is all about providing other members and non -members with
confidence. Confidence i nyou, our community and our optimised process.
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Confidence is provided through various channels; the primary way is
through Testimonials, but there are many others that include  writing
positive affirmations in our Community, across Social Media, your Websi
and/or Blog; and by undertaking Phase 5.

Creating a Testimonial is as easy as
Members Area, click on Add Testimonial in the menu or click on the
following link:

ht tps://mimbuyer.com/testimonials

This will prompt aform to complete. Simply complete and present your
views to the wider world.

Given our advertising and marketing is managed through a collaborative

approach, the more we all get behind the Community, th e more weore

able to grow.

Itis important to offer your Testimonials as soon as possible. Here are
the kinds of things you can talk about:

Why you joined
Community
Results achieved
Future Plans

= =4 -

All Testimonials are visible at the front end, see he re:

https://mimbuyer.com/member - testimonials

Phase 5 in Detall

The final phase of the  Better Buying Methodology is designed to fulfil
two key requirements.

The first is to provide you with anoth er income stream  or funding
mechanism and the secondisto  help further advertise our soluti on to a
hungry global audience.

Phase 5 enables you to earn 50% of the price of the MLM Buyers Guide
itself, simply be referring others to it via our Affiliate Program.

Our Programisma naged by Clickbank, one of
established affiliate management organisations.
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As more people choose to promote us, the better i t 0| | become kno
more people will join.

More details on our Affilia  te Program can be found here:

https://mimbuyer.com/affiliates

By marketing the Community and espousing the values of better buying
we elevate ourselves away from the usual difficulties associated with
grow ing a Network Marketing business.

Preventing Downline Attrition

Business is evolving everywhere, and technology is optimising the way we
work. Network Marke  ting as an Industry is no different and must deliver
value otherwise why bother?

After your initial days following our methodology and in conjunction with

our collaborative marketing efforts, you should be in a position of

qualification and revenue generation. At the ve ry least you should have a
first level downline of 3 people within 60 days at the latest, effort and

visibility permitting

Hopefully, those past 60 days will have given you a new outlook on how
optimised Network Marketing could work as well as how invaluable the
process has been to you personally, especially if you dre been struggling
After those 60 days have passed, you will likely be starting to support
your first and second level s build their respective downlines.

An easy way to keep the team focussed (as they follow the same process
as you); isthrough regular use of the socialto  ols available within the
MLMBuyer Community

What we all need to keep in mind, is that MLMBuyer is a process, a state
of mind and a journey all wrapped up in to one. If we all play our part and
foll owrokhesd8d then things wil ljustimer.k out f

Let 0 Tal k

The primary purpose of MLMBuyer isto show you that we all have the
potential to grasp change and innovation wherever we need it and we
should not be afraid to look beyond the usual.
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Wedbve outlined the chal |l enggegandoitaryolha Net wo
different operating model that has the potential to ~ scale and take away
many of the inefficiencies that we as Distributors live with daily.

Only you know the true state of your current network marketing business,
whether it is on track to give you what you want or not; and i f youodre
to the Network Marketing Industry, weoOve
honest view throughout this eBook about the issues at hand .

We 6ve al so oyou dur5rPleade Ptocess, our platformand a
methodology to help you build afoundation with us using our vehicle of
choice .

We offer you the chance to use and benefit from great products that
webve been buying for mo avalabehna®couhtliesy ear s

Best of all, you can join the MLMB uyer Community for free and it will
forever remain so.

We are totally committed to your success and hopefully that has been
demonstrated toyou throughout this Guide

We hope everything we have said resonates with you and helps you make

a decision to join us. Of course, time is always of the essence but i f
necessary, read, re -read and read again to take everything on board,
then we invite youto make that important decision to join our team.

We are waiting to help you; and if have questions all you needto dois
ask. To get started please click this link:

https://mimbuyer.com/apply

Need more information or fancy having a chat? Then head over to our
community and | etds connect >445494294885 v e

Than k you.
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Part 3 : The Encouragement
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Results Motivate

After all these years | truly believe that the #1 reason that most
Distributors  fail is because they simply do not produce any results or
results fast enough .

Letds face it. 't i s sS0ong 1100 a manth brunoreap e n di |
product, wasting hours marketing on the phone or computer, with the
occasional meetings, while watching hardly anyone sign up, thus failing to
qualify and failing to earn, only then to jump over to another opportunity
and start all over again.

For Network Marketing  as an Industry  to be successful, | truly believe that
all distributors must produce visible and significant results - fast.

When a distributor sees real resul ts quickly, he or she becomes more

engaged. And when | can get the distributor engaged by seeing real

results, a Osnowball effectd occurs; resul
distr ibutors see themselves  qualifying and earning.

Understand and follow the MLM Buyers Guide  and you will see real
results quickly. These results will be the feedback and motivation you

need to continue with your business, as you will be able to see your
gualification and income goals in your sights.

Industry Perception

Most people h ave heard of network marketing and many have tried and
given up. ltés amazing how many people | {
this Industry and though still want the results that it can offer, have given
up on their dreams because they cannot get it to work

Thereds no doubt that the perception of ng¢
the fact is, in all my research over the past years, | have yet to find any
accurate metrics surrounding Distributor success ratios. Instead, most of

the information concerning Netw ork Marketing deal s more with the
methods by which products are marketed and leads are found , rather
than on how we can improve the Industry and work together as
individuals to  increase the overall success ratio right across the market

Constantly focusin g on and perpetuating tactical business processes in a
market that has more systemic issues is one of the most dangerous
things we can do.
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As it stands, failing to qualify (in other words, not generating sufficient
revenue and/or sponsoring enough of a do wnline); is the #1 cause of
quitting the Industry.

|l t6s simply not good business practic

after month in the hope that someone
good to involve your family and friends such that they have th e same
experience .

Considering these facts, doveshouldbeldoking m
to optimise the Industry with a more effective and efficient Network

Marketing target operating model (i.e. an optimised business process) as

fast as humanly poss ible? I think so!

Directing Your Business

If c ommon knowledge  suggests that less than 1% of Distributors make

any money and that most Distributors  will eventually fail , why should we
continue following business processes that will never work for the

majori ty? This just doesndét make any se

And, if change is needed, what do we focus on to improve results and
how do we ensure overall results improve for more people?

From our vantage, we believe that improving network marketing results
needs more than p utting in place legislation and regulation which simply
cannot overcome the inherent inefficiency of the market.

Not only are you a Distributor, you are a Director of a home -based
Business that demands identifying and implementing the best possible
strate gy to achieve the outcome you want.

As you will see,t he MLM Buyers Guide was specifically designed to be
an extremely rapid method for strategically managing the entire

endtoend process of your Network Marketing business T from
0sel ecti ng6 aying bemgiiGgahpyoductd , downline building and
qualification, which off course appl ies to everyone that gets involved.

| understand that for a home business built upon a Network Marketing
methodology to be ultra  -successful, it absolutely ~ must produce ve ry
rapid results for EVERYONE not just a few

When results come quickly, everyone receives the necessary value that
the process is working, afordhelongextermi t.6 s
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This results in everyone sticking with the process. When everyone s ticks
with the process, the results O0snowball & 3
gualification and residual income for more people

If you follow the processy  ou will notice favourable activity in the very
first weeks. In the very first week alone, by unders tanding the
methodology you will see the exciting po  tential available to everyone !

6 0-Days

Success needs to be seenin 60  -days or less.

Wecanaldo60 -days, right? Let your brain know
perioddé is over, your dnggoalsowmill ddachewed.i ness bl

Whi | e your brain | ets you participate in t
working to form new neural pathways I once it realises that this new
optimised form of business has benefited you positively.

In the case of t he MLM Buyers Guide , your brain will have noticed that

by understanding the market and following a logical  business process that
builds on the obvious strengths of th e network marketing b  usiness model,
it now takes less work with like -minded people to create the results you
and they des erve.

It will appreciate the simplicity of an optimised , thought -through
approach and how simply everything fits together and how all of us can
achieve more by buying better and  working together

Basically, your brain wills  ee remarkable benefits which will stick with you

and cause you to follow along the path of better buying and optimised
Network Marketing habits for many glorious years

2 Months to Qualify

If our goal is to see success in 60 -days, then for that to happen one must
at least be able to qualify for commission

We are going to targeta  n optimal period to achieve all of thisi n 8 weeks
or less, meaning:

1 2 Months to find, introduce and signup 3 other people
1 2 Product buying cycles (think of it as beneficial co st of sales),
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T h a t60 days of focused activity followed by additional days to develop
the downline deeper, (e.g. a further 40 weeks to fill your downline 5
levels) and teach them to do the same, subject to market features.

Believe me, after qualifying and ensuring your downline do th esame, i tOs
relatively simple to convince yourself to continue with th IS business.

While you will be able to stop looking for your own personally sponsored
downline, you will be able to help others develop theirs.

My int ention for the MLM Buyers Guide is not only to help you
personally build a Network Marketing business, but also to help hundreds

if not thousands more do the same , for as long as it continues to provide
everyone with benefit. This will ensure that we gain the residual income
that we need to support our personal goals and retain it for the longer

term or as circumstances dictate otherwise

Change and Optimisation

Change and optimisation is natural ly tough for everyone. If you are used
to thin king or working inan ad -hoc no -optimised fashion , t hen youdl |
to make a conscious choice to change.

Dondét worry; |l 6ve included simple steps t
|l t6s been said that it takenswwapaworkingl day
or thinking stick. Once you have been a part of and using the tools within

our Community  for 21 days, then it will be a habit that you will be able to

continue.

What is a habit?

A habit is something you will do automatically, something you do without
thinking, and something that does not r equire self -control.

The key to forming a habit is to not beat yourself up when you do fail.

Perfection is not attainable. There will be slip -ups because that is what
humanity is all about.

The key to forming good, optimised business is not beating y ourself up
and n ot going off the deep end when anyone mess es up.

THE KEY TO FORMING A HABIT STARTS RIGHT HERE.
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The thing you absolutely must remember i s

and we stand or fall on our collective ability to keep doing the basic S.
Refocus
|l f youdre new to Network Marketing, just f

Part 2 of th is MLM Buyers Guide

However, if youb6re already promoting an o/
review your current position and deci de on whether to carry on or chan ge.
Note too, if you have a downline already, it would be wise to contac t them

and see if they wish to follow you

If you need to refocus then write  some post -it& with the following words
on it and put them next to your computer or by the fridge:

1 STOP
1 LEARN
1 TRY AGAIN

When you stop, learn, and try again, you are putting your brain on reset.

STOP: Stop doing whatever it is you are doing at that moment, that is
derailing you from your goals. Stop wasting your time and money.

LEARN: Think aboutwhatyou 6 v e | e ar n eis MUfMrBoysrs Guhile
What do you need to do differently from now on? When do you want to
start? What are you going to buy?

TRY HARDER: Do not throw up your arms and quit Network Marketing
forever. Act on what you just told yourself (wha t you need to do to try
harder) and go on with your day.

Write afew Post-it& and put them where you will see them - onthe
counter in the kitchen, on the fridge, on your desk at work. These are the
places where you will be most be thinking about your fu ture .

Realism and Responsibility

The MLM Buyers Guide has had to encompass  aspects of both realism
and responsibility which apply to all involved.
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Hope is one thing  but expecting different results without changing
negative habits is usually impossible.

U ti mately, weore all/l responsi ble for the

Put Your Goals on Paper

Studies have shown that writing down a goal gives you a better chance of
attaining it.

Write down your goal. Then, write down the steps you will need to t ake to
attain it.

When you break down a large goal into several smaller steps, it is easier
to attain.

Focus on positives.
Negative commands and negative thinking will evoke discord.

Discord will only lead you back into old negative habits you may ha ve had
before.

Keep a Journal

Keeping a journal of your daily accomplishments can help you unload
your brain and look back periodically at how far you have come.

Even if you only document a few sentences per day, writing can be
extremely therapeutic.

Our Community provides you with your own Blog which you can use to
journal your experiences day by day.

Record your thoughts and feelings and the experiences you are having
with the Better Buying Methodology

You can record every aspect of your business I the company, products,
your up -line, downline, family views I even things unrelated to your
home business.

With everything you have goi ng @gbleton your
remember every single  -thing you do and how you felt.
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By writing it down, y  our brain is free to release this from storage and to
process the things it needs to.

The things | am telling you will work in any aspect of your life T not just
Network Marketing.

Remember that w  hen we transfer our thoughts to paper, we are relaxed,
refreshed, and re ady to be able to take on more.

Stay Motivated

Everyone who joins ourCommunity does so in the knowl edglp

all in this together.

Our motivation cannot be inward looking -it candét be; for

support potentially thousands o f ot her people in our collective work.

Habit Breaking

To succeed will require some new habits to be formed. Those habits

involve being part of a community, new thinking,  buying product and
generally helping each other do what we need to do. It will also mean
making new friends from across the World.

If you can follow the process, then qualification and residual income will
not be far away.

When we tell our conscious mind that the new habit is only a temporary
otri al peri odd, our miuatlydabow asrtodgivebitadry. e s

Fast Results = Continued Success

One of the reasons we fail at Network Marketing is because results just

dondédt happen fast enough. When we donét sg¢

weeks, we often give up.

The Better Buyin g Methodology is the answer to this common problem.
Aggregating spend will drive significant results. These results will keep

you motivated, day in and day out. Your mind will let you continue your

otri al peri odd because it iess,hagpmpd imi
that the trial will be over in just a matter of a few days or a couple of

weeks.
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With the Better Buying Methodology working in your favour  , your brain
will have noticed that it now takes far less work to qualify and earn. It will

notic e the increased excitement you have as a result of your collaboration

with other people.

Basically, your brain will see remarkable benefits which will stick with you
and cause you to follow along the path of optimised Network Marketing
for years to come.

Product Benefits

Along the way, you can be buying great products too. These can only
augment the overall benefit you achieve and very likely for a lot less
money than you were spending before.

Use Willpower

Willpower is often described as the ability f or one to ignore a temporary
pleasure or discomfort in order to pursue a bigger goal. This is especially
true in the World of Network Marketing.

Fifteen years ago, Roy F. Baumeister, PhD sought the answers to
willpower and its evil forces. Baumeister foun d that willpower is not a
personality trait, a skill or a virtue. Instead, he found willpower acts much
like a muscle does. And just like our muscles, Baumeister deduced,
willpower can be strengthened and worn out.

If we continue to let Network Marketer o perate at its current levels of
performance, there is a likelihood that it will just wither away; but

together we may be able to use our willpower to create a real resurgence
and beneficial change.
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Part 4. Summary
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The F uture of Network Marketing

At the time of writing, t he Direct Selling Association has 167 -member
companies. In 2001 an industry expert estimated that there were over

1,000 Network Marketing companies globally. About a dozen are publicly

traded in the Unit  ed States, with a combined market capitalisation of over

$30 billion. Thus, the legitimacy of the Industry has enabled many

companies to promote their offerings in other countries. At present , Itis
estimated that 80% of the Industry's revenues come from o utside the
United States. Worldwide revenues now total over $150 billion annually.

One of the great things about the future,
itds goi ng,italso pnaams tlmuftthings are not going the way we
want we can putin plac e new things that do.

Here are just some of the potential benefits of making the N etwork
Marketing Industry more palatable

Family and friends understand and support more

Prices and qualification are lowered as to be affordable by many

Good education ap pertaining to Network Marketing becomes

widespread

Compensation plans become easier to und ersta nd

Excellent corporate training to Distributors becomes available

Proper Regulation and Industry Standards are put in place

Business owners that push the bounda ries of ethical trading are

curbed

The Press positively encourage participation

Beneficial products are more widely purchased by end User

Customers

1 Downlines are more structured resulting in more equitable profit
sharing

1 The Industry grows

= =4 =4 -9 = =4 =

= =

Change can turn  the entire Industry on its head and ensure we create the
kind of environment thatos fit for pur posgé
supply as many people as possible with a sustainable income generating
capability as w ell as great goods and services, thus | imiting the damage
caused by the 5 killer challenges.

Ofcourse,y ou donét need to sit back and compl
power to join us and be part of the change.
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Social Earning

Here at MLMBuyer we try to look to the future and so let our mind

wander further >>> hypothetically then, Social Earning might be a
concept that could well take N etwork Marketinga  step further and make it
more mainstream.

You see, when everyone participates in Network Marketing it becomes

more than a simple Distribution Cha nnel. Tomorrow i t could be much
more of an intrinsic part of Society and an earning mechanism that
augments people incomes everywhere; it may also change the way
business shares its profits with consumers ,that 6s whaenlled &
Social Earning!

Social Earning could one day become an integral part of everyday life; it
brings people together, pools demand, generates revenue and makes
possible individual and collective earnings on a grand social scale. Of
course, Social Earning needs to run right across t he population using
advanced technology , optimised for large scale volume and consumable
product usage.

Social Earning is a bit like Network Marketing on steroids in that it could
generate immense leverage and profit when you consider the scale of

consume r purchases globally. 1t al | depends on how much

sharing profits.

The aim of Social Earning is to be a trusted income solution for vast

swat hes of the Worl dés popul ation | ooking
You see, i f we goastoecG adnlyy aag gvreer y s mal | pro
monthly earnings into businesses from wh om we all buy consumable
product or ranges of products per month, then that process globally would
pool into a huge pot of cash that is then

Netwo rk Marketing compensation plans with all those that participate.

Of course, Social Earning must be based on sustainable business along

with the buying of reputable products in a structured way, as that is the
foundation of everything. At the end of the da y, purchasing beneficial
6consumabl ed products | i ke this each
sustainability whilst also obtaining long term intrinsic value from the

products purchased; be it health related or otherwise.

Whether something like Social Earn ing ever gets going or not i who
knows , yet there are still millions of people engaged in Network Marketing
and there are billions more who currently do not, all of which means there
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is untold opportunity for networks to develop, sales to be made and
money to be made i ethically of course.

We now know that our future success depends on the following:

1 How we communicate and develop business relationships and
networks

1 How beneficial the goods and services we buy actually are

1 How much money we all make

1 How w ell the market can change to accommodate a better Network
Marketing Operating Model

Of course, Soci al E @ ramewrconceptshatmaydwtayat i f 6

not ever see the light of day.

However, just like Brexit, Blockchain, Al and Robotics, desire an d process
changes and today we have a choice; to look beyond the conventional

and to embrace new ideas or to stick with the old tired ways that continue

to be divisive and fail many people

This is the true power o fthe MLM Buyers Guide i to make us think
about how bestto use  our time, our money, the opportunity and of
course, the Netw ork Marketing business model itself for individual and
collective gain.

Conclusion

| sincerely appreciate your trust in me and the MLM Buyers Guide . This
has been an ongoin g process of tweaking and testing for several years.

It is truly the right combination of process, done in the right order, so

that anyone can  overcome the 5 killer challenges and finally achieve their
network marketing goals, probably ones that they onl y previously
dreamed about.

| 6ve spent a great deal of time putting
faster than any other business building program on the planet.

Frankly, there is not another Guide outthere tha t has the potential to
produce fair results as fast as this. | am extremely confident that if you
follow this  Guide for 60 days, you will withess some amazing results.

| fully believe that you can make it happen as-long -as you follow the
Guide .
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Remember, there are no magic business building short cuts out there.
There are rules for teamwork and equity and there are no shortcuts for

them. Have some faith, put it to the test and see for yourself just how
much you can achieve with others.

Your Feedback

If you found the ~ MLM Buyers Guide to be helpf ul and effective in
teaching you how to be part of a new wave of considered Network

Mar keting, | 6d | ove for you to IGeideve s ome
online.
Simply leave a review about your positive experience with the MLM
Buyers Guide ; dothisas aTes timonial from within the Community itself
by follow ing the link from the Member Home page.
Alternatively, please send me an email directly to:
bobthompson697@googlemail.com
Aboutt he Author
Bob Thom pson is the author  and founder of the Network Marketing site,
il MLMBuyer .Com andthe MLM Buyers Guide , an
optimised procurement  -based approach to selecting
an opportunity, building networks, qualifying for
commission and generally understanding the
industry more.
He is also the co -founder with Ivar Ingimarsson of
| Ideas -Shared.Com , a unique social platform for
change and improvement.
Bob started his procurement and supply chain career in the Army,
however on leavingt he military he first learnt about Network Marketing
through an introduction to L&6Arome. Long
promoted many opportunities including Exel Communications and

Lifeplus. At the same time, he developed his corporate career, achieving
full membership of the Chartered Institute of Purchasing and Supply
(MCIPS) and the Institute of Logistics (MILT).
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With the advent of the Internet, Bob started developing websites and
learnt advanced internet marketing from the likes of Jay Abraham. He
even p romoted one of his old sites and achieved a top 100,000 Alexa
ranking.

All the while, Bob felt a mismatch between how optimised procurement
thinking improved company profitability and managed risk and the way
Network Marketing was being positioned by many companies, how
Distributors were being asked to develop their respective businesses, the
issue of litigation and poor regulation and of course the results achieved.

As a Network Marketer with contacts throughout the World and as a
procurement transformat  ion expert, Bob was on the front lines of both
business optimisation and Network Marketing failure. He saw how people
struggled to develop networks, qualify for commission, retain teams and
developed The MLM Buyers Guide is a way to help them achieve fast
growth and revenue.

Al 6m a firm believer that with somethi
like Network Marketing, enjoying quick success and driving change for

greater overall benefit can provide just the encouragement that is needed

for more peoplet o get involved, 0 Bob says.

Bob created this MLM Buyer s Guide after seeing how Network Marketing
brings division to society. He embedded his procurement, business

process optimisation, website development and internet marketing

knowledge within the  Guide .

In all, he spent over two years doing research and another year fine -
tuning his Network Marketing Guide .

AThis I s a revolutionary way of coll ab
network development and qualification, the lack of which is the real cause
offail ur e and

[
Bob says. AColl aborate and qualify and
your ability to create the residual in
B o b &uide also opens -up the debate on what Network Marke ting is, or
should be as well as explore the future, which he call s Social Earning.

Alf you would have told me back when |
one day | would create a new way of looking at Network Marketing |

woul dndét have beliawe.d fyBwt on Bw bt tsat i
|l 6m so excited to be making a positive
l i ves. o
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Bobdés current mission is to help a
his MLM Buyer s Guide around the world.

Al want to hel pwhaite bupane holw te warkrtogether to
devel op mutually beneficial busi ne
devel op the knowledge, to succeed

Since creating MLMBuyer .Com , Bob continues to work in corporate
transformati on as well as delivering a message of hope to those wanting
toearnmoremoney o a message that Network
to be a slow, tortuous grind, it is possible to achieve more quickly and
easily with the right mind set.

S many |
Bol

ss, 0
bot h no

Mar ket
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Part 5: Appendices
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Appendix 1: FAQs

1. What Is the MLM Buyers Guide and Better Buying Methodology

The MLM Buyers Guide and Better Buying Methodology is an

optimised Network Marketing framework based on spend aggregation a nd
collaborative working. All of us as Members have the right to suggest new

ways of working as well as new Companyos {
2. Is Aggregated Spend Anti - Competitive?

Aggregated spend is a commonly used practice in corporate business that
allows procurem ent executives to achieve better results from economies

of scale. The Better Buying Methodology adapts this practice to show
Network Marketers the art of the possible.

3. What Is Network Marketing?

Every company needs to provide goods and services; which th ey can
either make themselves through a manufacturing process or buy in as

finished goods.

Each must have its own Management Team and Employees; and each

must have Systems and Processes in place along with applicable
marketing material to give to those th at need it.

Raw Materials

Manufacturing

Warehousing/Fulfilment

Order & Delivery

Network
Sales Customer Marketer
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In addition, every company will have its own Warehousing and
Distribution that can either be in -house or outsourced.

Network Marketing companies are no different, except that they choose to
focus the sales effort via Independent Distributors thus saving potentially

high salaries as well as advertising and marke ting costs which are mostly
borne by the Di  stributor base.

The Network Marketing business model is also differentiated from other
business models that sell through Distributors or Agents. This is achieved
through the introduction of downline duplication i .e.the multi -level
mechanism.

Downline duplication effectively enables Distributors to extend their sales
funnel by sponsoring other Distributors from around the World thus
increasing revenue and therefore increasing income.

4. How Does Network Marketing Work?

On the face of it, Network Marketing is a very simple business model to
understand and execute...

Letds start with the Network Market.i
manufacture a product or service and choose to market it through the
medium of Network Marketing.

They create a Compensation Plan, legal framework and develop suitable
systems and marketing collateral for its future Distributor base.

set up a Distribution Channel and invite people to join them as
Independent Distributors to marke t those goods and services across and
throughout their sphere of influence.

People like you and | see adverts from a Company and make decision to
join as Distributors. We sign up online and sometimes purchase a
Business Kit.

We buy a small amount of prod uct from that which is available and
consume it within the month (this is part of the qualification process to
earn money); then continuing for as long as we/they remain distributors,
often replenishing via a process of Autoship.

(Did you know that Autos  hip must always be optional and not a condition
to qualify for bonuses, as this is illegal?).
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Finally, we follow the Training provided by the Home office or an Upline
sponsor (often making lists of prospects) and begin to promote our
chosen solution to Re  tail Customers and other prospective Distributors
who we think might want to use or consume those goods and services.

As befits a global Industry and every other business model, the
motivation for Distributors and other end user Retail Consumers buying
product must always be one that is product benefit centric as opposed to

a motivation that pays lip service to sales i.e. the buying of un -required or
unused products simply to satisfy a requirement in order to earn an

income for themselves or uplines. (Afte r all, who would do this in a real
business!).

And, like many Distributorships there is no need to hold stock as most

Companies deliver direct, however one could w ish to hold samples to offer
prospects.
Over time, the goods and services consumed by many individuals provide

benefits to each and all those Distributors, e.g. an improvement in health
or well -being and itis this is noticed or explained in meetings or parties or
via the internet to other interested parties at both the micro and macro
level.

When retail sales are made to non - Distributors or to a personally signed
Distributor or to someone in their downline, revenue is generated; and if
compensation plan qualification requirements are achieved then income is
earned.

|l t 6s t hi s pr oiouesup and doan andcaoross the breadth of
Distributor organisations the World over as each person sponsors other
people and sells to customers just as their compensation plan describes.

5. Is Network Marketing Legal?

The legality of Network Marketing has been a burning question for
decades and so it should be given the concerns of misrepresentation,
unreasonableness and loss that many people have flagged and discussed
over the previous decades.

We know the biggest market for Network Marketing is in the Un ited
States and it is here that the Federal Trade Commission (FTC) has
responsibility for protecting theealytt er e st

million people involved in direct selling in the United States in 2013, with
estimated retail sales reaching $ 31.63 hillion.
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Remember back in 1975 the FTC accused and sued Amway Corporation
for operating as an illegal pyramid (see definition below).

After four years of |l itigation tHegel-court |
marketing (a.k.a. Network Marketing/Direct Selling) program was a
legitimate business and not a pyramid scheme.

This does not mean that ALL companies t hat
Mar keting companyo are | egal

But i todés i mport antPRORESSIONIOE Ndtworkt t he
Marketing AND THE Network Mar keting BUSINESS MODEL IS
INDEED LEGAL

Legal Network Marketing v lllegal Pyramid Scheme

Federal and state multilevel marketing and anti - pyramid statutes in the
US are components of a comprehensive consumer protection umbrella.

These laws are designed to pr  otect individuals from being defrauded
through illegitimate programs which lure participants with the promise of
easy money by compensating them from the investments of additional
participants rather than from legitimate product sales.

These programshave been call ed APonzi schemes, 0 0
Apyrami ds, 0 Achain | etters, 0 and many ot hg
Although known in the United States only during the twentieth century,

pyramid schemes have cost participants hundreds of millions of dollars,

which is why Federal and State regulatory agencies have sought to ban

such illegal activity including the use of anti - pyramid, mail fraud, business
opportunity, franchise, lottery, and securities laws.

Whether a program is a legitimate multilevel marketing plan or an i llegal
pyramid depends principally on:

1 The method by which the products or services are sold
1 The manner in which participants are compensated

Essentially, if a marketing plan compensates participants for sales by
their Distributors and/or their downline Distributors, that plan is
multilevel.

If a program compensates participants, directly or indirectly, merely for
the introduction or enrolment of other participants into the program, it is
a pyramid scheme.
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The popularity of direct selling sometimes motiv ates dishonest individuals
and organisations to misrepresent themselves as legitimate direct selling
businesses in hopes of enticing victims.

Koscot Test and Amway Safequard Rules

To understand if a Network Marketing company is legal or not, one must
study what a pyramid scheme and that means going back to 1976, to FTC
vs. Koscot Interplanetary.

Koscot Interplanetary was the name for a cosmetic company ran by a
man called Glenn Turner. This is how it worked:

You join the company by paying $2000; you t hen have to buy $5400
worth of cosmetics (supposedly for resale). However, you don't get paid

for selling cosmetics. You get paid by recruiting others who also pay
$2000+$5400 just like you did. The more you recruit, the more you got
paid.

The FTC sued K oscot in 1976, calling it an "entrepreneurial chain”, and it
helped the Court to formulate what became known as the Koscot Test.
The Koscot Test has four parts to it; if all four of the following apply to

any Network Marketing Company then it is a pyramid scheme.

The four parts are:

1 A payment of money is made to the company

1 The participant receives the right to sell a product (or service)

1 The participant receives compensation for recruiting others into the
program

1 The compensation is unrelated to the sa le of products (or services)
to the ultimate user.

When the FTC sued Amway, the Koscot Test was used.

After a long legal battle, the courts decided that Amway was not a

pyramid scheme and allowed it to stay in business; however a new set of
requirements  which became known as the Amway Safeguard Rules were
created:

1 Rule 1: That 10 retail customers are required to get paid a
commission; if you don't sell to ten different people every month,
you don't get paid any multi -level commissions

1 Rule 2: The 70% r ule; you have to sell or personally consume at
least 70% of all the products purchased before you can order more.
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Though this A70% rul eo was directed onl
Network Marketing companies, have adopted the principal to avoid
drawing negativ e attention from the FTC.
1 Rule 3: Buyback: guaranteed buyback of unused inventory for at
least 90 days, for 90% of original price (i.e. no more than 10%
restocking fee)

Rule 1 is to enforce the existence of retail sales. While rule 2 and rule 3
are writte n to prevent "inventory loading" in which sponsors encourage
downlines to buy up inventory that the downline cannot possibly sell or
consume, just so that the upline can qualify for his/her commission.

August 2015 - FTC v Vemma

There will be individuals and organisations around the World that want to
see the unfair elements of Network Marketing gone forever; which is why
when they think Network Marketing Companies are in breach of the law,

the likes of the FTC will initiate litigation.

One recent activi ty was against Vemma Nutrition Company. Vemma is a
privately held multi  -level marketing company that sells energy drinks,
nutritional beverages and weight management products. It was founded

in 2004 and based in Arizona.

In 2013, the company reported reven ue of US$221 million.

In August 2015, the FTC took out an injunction to stop Vemma trading,
accusing it of operating an illegal pyramid scheme. This was after many
complaints from parents who believed their children in college were being
unfairly targeted

At the time of writing, Vemma is operating under an injunction which
restricts certain marketing activity and compensation methods.

A monitor has also been appointed by the court to assure compliance.
And so the litigation process continueseée

Avoidin g Pyramid Schemes

If you are considering whether or not to join an opportunity, ask yourself
these questions:

w Are start -up costs minimal?

w Can you return unsold inventory?

w Is income only possible from the sale of products?
1 Does one need to make retai | sales?
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If the answer to each is yes , then you are probably reviewing and
considering a legitimate direct selling opportunity.

Direct Selling Association

The Direct Selling Association ~ (DSA) is the name of several similar trade
associations in the Uni  ted States, United Kingdom, Australia, Malaysia,
Singapore, and New Zealand that represent direct selling companies,

primarily those that use multi -level marketing compensation plans. On

behalf of its member companies, the DSA engages in public relations a nd
lobbying efforts against regulation of the multi -level marketing industry,

and it funds political candidates through a political action committee.

Founded in Binghampton, New York in 1910 as a trade group for door -to-
door salesmen, the association was originally called the Agents Credit
Association. It was renamed the National Association of Agency

Companies (NAAC) in 1914, and briefly renamed the National Association

of Agency and Mail Order Companies in 1917, before returning to the

NAAC in 1920.

It became the Direct Selling Association in 1968. As of 1970, less than
5% of the DSA's members were multi -level marketing companies. By
2009 -2011, the DSA's membership had grown to include nearly 200
companies, more than 90% of which were multi -level mark eting
companies.

The DSA belongs to the National Retail Federation and its member
companies pledge to abide by the DSA code of ethics.

The DSA6S Mission is to protect, serve an.¢
member companies and the independent direct se llers marketing their

products to ensure the highest level of business ethics and service to

consumers.

Organisations want to make it easy and inexpensive for new
salespersons. This is unlike pyramid schemes, which are often disguised
with direct selling  characteristics.

As mentioned, pyramid schemes make their money from fees paid by new
recruits or by loading inventory or training aids on th em. High entry costs
are a tell -tale sign.

A condition of DSA Membership is that Member Companies have a buy
back policy. This means if you quit the business, the Member will buy
back unsold marketable products you purchased in the prior 12 months,
for 90 percent of what you paid for them.
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One should always look carefully at any business opportunity that
encourag es front end loading, i.e. the buying of large inventories of un
returnable products to reach levels for price or other gains, as this again
is a sure sign of a pyramid scheme.

Remember that earnings which come from product or service sales as
opposed t o recruitment of other Distributors is essential for a legitimate
business.

If you want to become a Distributor, you should always select a company
who is a Member of the DSA as a minimum.

6. What Can Network Marketing Do for You?

One of the first things that you need to establish is, before you even
consider joining any opportunity is what do you want out of Network
Marketing?

Network Marketing can offer you many things: A social circle, benefits of
the goods and services you buy, new skills, new friends and of course
more money.

OK, so before we start, (notwithstanding our Better Buying
Methodology ); here are some questions worth considering:

What kind of products do you intend to buy?

Have you a shortlist of potential opportunities?

How are you going  to select an opportunity?

How much can you afford to spend each month?

Do you simply want to buy great product or do you want to earn
money?

If you want to earn some money how much do you want and when
do you want it for?

= =2 =4 -4 -9

=

1 What are you going to do with the money?
1 How much time can you afford to build your business?
1 What is your exit strategy?
1 How are you going to build a team?
1 Who are you going to sell to?
Your expectations will determine the general direction of travel and the
tactics you need to employ to achieve your goals.
Of course, thereds no reason why you

but one thing is true, you cannot do it alone.

7. Is Network Marketing Right for You?
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The key to Network Marketing success is hidden right inside the name
Networ k Marketing 1 butis it right for you i only you can decide.

No one can succeed in this Industry without a network above or below
them.

Networks provide sales volume, they provide revenue, they provide the

structure, they det er mi nequalflrecctbdaman or not
income and ultimately , they will determine how much you earn.
Youodll already know how divisive Gtuideeavel nd u s

will further explore the issues that affect everyone.

That said, if we can learn to work togethe r in ways that drive up
performance; then actually the Industry will grow ,and weol
achieve our goals.

However, dondét expect your friend
will be sceptical , and they may be hostile; unfortunately , thatis th
of mismanagement, blame and generally poor performance across the
Industry.

Although the Industry has been going for more than 73 years, we
shoul dnét forget that we are stil
change.

Sure, there are many peopl e who earn alot of money from it; but there
are countl ess more who doné6ét and

Read th is MLM Buyers Guide from cover to cover, several times if
needed; and then if you still feel that Network Marketing is right for you,
well then consider joining us.

You will be most welcome.

8. Why Is Network Marketing Contentious?

Net work Marketing as an I ndustry
One of these contentious areas concerns how Distributors are paid (i.e.
should Distrib utors be paid on the consumption of product by their
sponsored Downline); and the other concerns the topic of Market

saturation.

How Distributors Are paid

| be abl

s and f aifji

e result
I pi onee:l
that i s ¢

shoul dnot
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There are some that believe that Network Marketing is simply an

arrangement where little or no pro duct is sold to &6éproper o6

Customers. Some think that this leads to abuse by uplines to force
inventory loading onto their team members solely to increase income.

So then, is a Distributor who consumes product purchased from a
Network Marke ting company a Distributor or an End User Customer or
both?

Well, on 21 st October 2015, the Direct Selling Association released a Press

Rel ease with the heading O6New Economic An:

Products for Personal Use Is Acceptable In Dire ct Sellingo

ADi rect Selling Association (DSA)
prepared by NERA Economic Consulting (NERA) that indicates flaws
among often -used criteria to distinguish legitimate direct selling
businesses from pyramid schemes. i

The study disputes an assertion that internal consumption, where direct
selling consultants purchase products or services for their own use, is
illegitimate or sufficient to indicate a pyramid scheme.

t o

AEveryone agrees that pyrami d ®wdthtbeme
fullest extent of the | aw, 0 said Jos
AHowever, consumers | ose when scarl e
companies. The issue is not whether schemes should be put out of

business, but how regulators and the court s determine what constitutes
unlawful behaviour. The NERA study calls into question a flawed

conclusion that a key indicator of a scheme exists when direct selling
consul tants purchase products for th

A paper published by Drs. Peter Vander N at and William Keep in the
Spring 2002 issue of the Journal of Public Policy & Marketing (vol. 2,
1, pp. 139 -151) is responsible for perpetuating the incorrect conclusion
that consumption by direct selling consultants or distributors is a key
indicator of a pyramid scheme.

AYou cannot | abel a | egitimate bus
looking at who is purchasing and consuming the products being

mar keted, 0 said the studydés author
President at NERA. fosoltanssusmai byiitselhan by
indicator of fraud. o Sanghvi conti
detect pyramid schemes needs to consider whether or not the products
being purchased are actually being consumed, regardless of who

ultimately consumes  them.

no.

i n
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|l t6s time we stopped setting off false al g
determinations about direct selling companies based simply on inaccurate
assessments about internal consumption. o

The United States Court of Appeals for the Ninth Circuit also rejected the
idea that a company is a pyramid scheme if its consultants purchase and
consume products that may also be sold to other consumers.

The Court és Ju rBarnLbuge 2rilibgiconcluded that

financial rewards tied to recruiting new consult ants or distributors
T not the actions of consultants who purchased and consumed
their own products T signifies a pyramid scheme.

In addition to being , an acceptable business practice, purchasing products
for personal use is also not unique to direct sell ing. Salespeople in every
retail business typically have the option to buy products at a discount for
themselves, family or friends.

The NERA study also debunks a myth that the turnover rate in direct

selling is evidence that individuals have been defraud ed. Unlike traditional
consumer retail businesses, direct selling is not typically a full -time job or
always along -term commitment.

Those who leave the industry may do so because they reached personal
goals, decided to raise or care for their families o r pursue a different
career after graduating from college, for example.

According to the study, the turnover rate of direct sellers in 2012 isin line
with the U.S. Bureau of Labour Stati sti cs(
and accommodation and food services industries.

DSA commissioned the NERA research to allow lawmakers, regulators and

law enforcement to focus on the critical features of a pyramid scheme |
as opposed to whether or not salespeople also happen to be ultimate

consumers of products.

We wait then, with baited breath as to who will win the important
argument around consumption and how Distributors are paid; and
whether in future, the majority of products need to be purchased and
consumed by Retail Customers as opposed to Distributors.

Market Saturation

The second area of contention with Network Marketing , concerns the topic
of Market saturation.
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The forces of supply and demand are as much at work in Network
Marketing as they are in any business.

Business owners must consider the lev el of demand for the product or
service they offer. If there are too many units (of a product for example)
and not enough demand to buy those units, then the business takes a

loss and may fail as result of overestimating demand and a lack of cash to
operat e.

People looking at N etwork Marketing  see some great reasons for joining.
These include low cost of entry, lots of training and support, and lots of
promises. One of these promises goes along the line of:

d&veryone wants to buy this produc t, s o y ohavé holtrouble selling it

Remember, Supply and Demand governs the goods and services of
Network Marketing companies too.

Obviously only so many people are going to be interested in the product
or service that a Network Marketing company offers. Thus , at some point,
it will reach the level of Market Saturation.

Once that level has been reached it will become difficult (if not
impossible) to sell the product or service after that point.

There are some that argue that Network Marketing companies ign ore this
simple fact and continue to focus on sponsoring new people into the
business (to sell yet more of the saturated product or service).

What does that mean to th e person trying to start a home -based
business; are they doomed to failure because of Ma rket saturation?
Do you just write off Network Marketing companies as something that
candét wor k?

Smart Network Marketing companies will be looking proactively at the

0

level of demand for their products and they will spread the risk of de mand

around by o ffering an ever -changing variety of products. They will also
likely focus on reusable i.e. consumable products in their business model.

Therefore , the risk of Market saturation for many Distributors is actually
very low.

9. How Much Can You Earn?

Probabl y the first question that is asked by an individual who is looking at
t he Network Marketing business model
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The first view that you get will be from those already involved and this
will tell you a lot about the quality of the busi ness opportunity.

For instance, if you are told you will make $5,000 a week after your first
month, your best advice is to get out of there as quickly as you can,

because youdre very I|likely to be conned.

focuses on an initial go  al of earning an extra $300 or $400 a month within
a set period, then that may be realistic and you should learn more.

For most people, Network Marketing repres:

unl i kely that theyoll be | ooki ng thabanly huge

around 10% of Distributors are full time, the rest are only part time.

This is not to say that big potentials are not possible in the Industry. Just
like every other part of Industry, some people do earn $20,000, $30,000
and $40,000 amonthi  n Network Marketing and there is no cap on
earnings either; however , these are the exception and not the rule.
At the end of the day, Network Marketing really is no different to other
business models and opportunities.

So, what should , and can you be told  about the earnings potential?
Where can you get useful information?

Unfortunately, in many parts of the World, Network Marketing companies

are not required to file earnings information with any government

agencies, and since most state and federal law s in the US severely restrict
earnings projections in company literature, your best source is one on one
discussions with other distributors.

Ask them how long they have been in the business, what they earn, and

what they had to do to accomplish their ea rnings. (Although the obvious
downside to this is the high potenti al
earn muche).

Unfortunately, many Network Marketing companies say very little on
earnings; thatodés because they wil |Iheydo.n

You see the rules are more restrictive around what companies can and
cannot say in this arena.

Indeed, many States across America have adopted Network Marketing
legislation to specifically prohibit companies from making any earnings
projections based on hypothetical or theoretical possibility.
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Companies are also prohibited in some states from presenting past

earnings of distributors; that said a presentation on how the

compensation plan works is clearly useful and a key part in the decision -
mak ing process.

However, there is a need to ensure no one misrepresents earnings either
through policy, testimonials or through simple discussion.

But, the simple fact of the matter is that

money people make across Network Mar keting, nor do we know how long
Distributors stay on promoting a particular product within their Business ,
or even how long they choose to remain in business.

One thing is for sure, Network Marketing companies really need to work
out how best to compensa  te their Distributors and make it attractive for
them to start promoting their goods and services.

Companies also need to take extra care to ensure Compensation Plans are
not overly complex, nor too difficult to understand.

At the end of the day, our col lective success depends on what we buy and

what we sell é& so whatoés the key to earni

volume growth and collective activity!
10. Is Network Marketing Unfair?

We know that Network Marketing is inefficient, but does it also perpetuate
unfai rness and unreasonable behaviour?

Maybe Ne
t hings t
many?

k Marketing is just another
s been engineered to deliver

Why dondét we add Network Marketing to an

t hat are clearly unfair and unreasonabl
about:
prs! - OW FIRMS MAKE THEIR MONEY
1 High taxes How smuch top payday loan companies charge ta borrow £100
Loan  Yotal Total Term resestatly
1 Homelessness Lender |t Torcroln, ok o
1 High interest rates wongacom | £100 £1479  €1479 15days  4214%
1 Bullying PaylayUK  £100 €25 = £15 28days  1L737%
QuickQuid = £100 €25 | E£125 3idays: L734%
1 PPl scams . e :
. | f | £100 £25 & £5 28 ] 7%
1 Home repossession _ Bepeess | . i 353
M1 Crime | & : £100 | £125 28days. 1737%
IR PAYDAY LT PAY OAY
1 Unemployment — T B COuickQuid | Kask s
T 1l -health . Sl L = - ———
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1 Poverty
i Disease
9 Terrorism
1 Debt...
Clearly, the Wpyantfthansal patoormhas not been created

to be a utopian environment for everyone to live the life of their dreams.
Oh really?
But what of the =~ Amway Safeguard Rules?

Werenodét these created to provide individuaj
they ill thought out; and therefore , contribute to the overall
ineffectiveness of Network Marketing as a whole?

Remember é

1 Rule 1: That 10 retail customers are required to get paid a
commission; if you don't sell to ten different people every month,
you don't get paid any multi  -level commissions

From what we can establish, most Network Marketing Companies dis -
regard Rule 1, in addition many have not put in place the procedures to
effectively measure how many end user retail Customers a Distributor

has.

1 Rule 2: The 70% rule; you have to sell or personally consume at
least 70% of all the products purchased before you can order more.
Though this A70% rul ed was directed onl
Network Marketing companies, have adopted the principal to avoid
drawing negative attention from the FTC.

Most Network Marketing Companies have implemented a flavour of the
70% Rule and this seems to be an effective control.

1 Rule 3: Buyback: guaranteed buyback of unused inventory for at
least 90 days, for 90% of origina | price (i.e. no more than 10%
restocking fee)

Rule 3 is the easiest of all of the Safe Guard rules to implement; after all,
nearly every business makes provision for Customers to return unwanted
goods if they remain in a saleable condition.

So, is Networ k Marketing fair or not?

11.  Why Is Network Marketing a Hidden Opportunity?
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Look beyond the usual rhetoric that surrounds Network Marketing and
look for how to make the best of it.

We are conditioned many, many times each day to think about things the
way ot her people want you to think about them.

But, i f youdre going to find and benefit f
Net work Marketing; then youdbre going to hi
the crowd.

Thinking and acting differently will make the difference as you embark on

a career as an Independent Distributor.

Dondot worry though, weoll give you as muct
out and achieve your goals.

12. How Did Network Marketing Come About?

Every Company that creates and distributes product and se rvices must

make them widely known and in order to aclfi
was created.

Today, Sales organisations are still the backbone of business and these

are made up of Salespeople.

Looking back more than a hundred years ago, the number of salespeople

in the United States began to grow rapidly, this started in the late 1800s.

I n 1861 there were around 10006 and

50,000. In 1885 that number doubled to 100,000 and by 1903 it was
300,000.

Timeline

1860 171 Travellings alesmen were known as canvassers, peddlers,
hawkers and drummers. Some of these former peddlers created trained
sales organisations. Had it not been for their influence, many of the
corporate names weob6re all familiar

Henry Heinz, a former peddler, created an organisation of 400 salesmen
to sell various vegetable products, like ketchup and pickles, to people who
di dndédt grow their own.
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Asa Candler, another former peddler, built a sales force to sell Coca -Cola
syrup to restau rants after buying the formula from pharmacist John
Pemberton for $2300 in 1886.

Out of these organisations came companies that allowed their salespeople
to have their fAowno business.

1868 1 J.R. Watkins founded the J.R. Watkins Medical Company, one of
Amer i cads f i 1resnedies@mpamnmiea \Wwhere associates marketed
directly to consumers.

1890 1 David McConnel started the California Perfume Company, based
out of New York. In 1906 he had 10,000 sales representatives selling 117
different products. The Ca lifornia Perfume Company changed its name to
Avon Products in 1937.

1905 1 Alfred C. Fuller was another former peddler who greatly

influenced future sales organisations. Fuller started the Fuller Brush

Company and hired 270 dealers throughout the U.S. to f ollow his business
plan on commission only . By 1919, the Fuller Brush Company had made

$1 million in sales; by 1960, $109 million.

1931 1 Frank Stanley Beveridge was the former vice president of sales
for Fuller Brush Company. He oanded St&éhkey her i n ¢
Home Products. Influenced by the economic hardships of the Great
Depression, Frank and Catherine envisioned an opportunity for people to
start their own businesses with minimal investment, selling products that
people use every day. This vis ion was obviously taken from the Fuller
Brush Company. Stanley Home Products sold household cleaners,
brushes, and mops.

Some Stanley dealers began giving demonstrations for clubs and

organisations rather than for individuals to increase sales volume. Oth er
Stanley dealers quickly embrac ed this idea as a way to maximis e the
selling presentation. These dealers took f{

concept into homes by having the home owner invite friends and family
overé.and the fAparty pland was born.

Stanley Home Products became the training ground for many well -known
company leaders. Mary Kay Ash, founder of Mary Kay Cosmetics; Brownie

Wise of Tupperware; Jan and Frank Day, founders of Jafra Cosmetics; and

Mary Crowley, founder of Home Interiors all received early training as
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Stanley Home Products dealers I again spurred by the Fuller Brush
company.

1934 i Carl Rehnborg started the California Vitamin Corporation selling
what today are known as vitamin supplements. In 1939 the company
changed its name to Nutri  lite Products Company, Inc.

1945 1 Nutrilite contracted with Mytinger & Casselberry to become the
exclusive American distributor of Nutrilite products. Mytinger &
Casselberry created the first documented MLM compensation plan. It
worked like this: A Nutril ite distributor bought his supplies at a 35%
discount. (Ex: A distributor bought a box of vitamins for $13 and then
sold them for $20 = $7.00 profit.)

To encourage the distributor to sell more, Nutrilite paid an extra monthly
bonus of 25% on the total sale S. 20 customers x $13.00 (wholesale
value) = $260 x 25% =$65.00 profit.

Once the distributor proved that he could get 25 customers he was

allowed to become a DIRECT distributor I which meant that he could find
others who wanted to sell the Nutrilite produc ts and then they would buy
their products from him. In essence, once he proved that he could get

customers he was Apromotedod and all owed t (

to train them to get customers. As an incentive to train his distributors
well, once he and his

Di stri butors amassed 150 Customer sbo
total sales volume. Thisisnotapyramid T i t 6 s a-bagadsystem of
management. Those who sold the most boxes of vitamins got a higher

reward than those who sold little. The MLM compensation plan was
simply an extension of the Fuller Brush Company rewarding production.

With MLM (Network Marketing), the company could motivate a sales

person to not only sell more products, but to train others to sell more

products as well.

1945 1 Earl Tupper created a line of flexible, lightweight plastic

containers with tight  -sealing lids. He started selling his products through
conventional retail outlets, but realised the products needed

demonstration. Earl Tupper then teamed up with Brow nie Wise (formerly
with Stanley Home Products) and launched Tupperware Party Plan, now a
world -wide billion -dollar company operating in 40 countries.
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1949 1 Rich DeVos and Jay Van Andel (high school buddies and business
partners) returned from military ser vice and became distributors for
Nutrilite vitamin supplements in 1950. After a brief dilemma with Nutrilite

in 1959, the two abandoned ship and formed the Amway Corporation. In
1972 Amway Corporation acquired Nutrilite.

1956 i Dr. Forrest Shaklee develope  d a method of extracting minerals
from vegetables and used MLM (Network Marketing) to distribute his
products.

1963 1 Mary Kay Ash creates Mary Kay Cosmetics. By 1996, company
sales were in excess of 2 billion dollars.

1975 i The FTC (Federal Trade Commiss ion) filed suit against Amway
Corporation for operating a pyramid scheme.

1979 T An administrative | aw judge-level{ ed t ha
marketing program was a legitimate business opportunity, as opposed to
a pyramid scheme.

Since 1979, many new Networ k Marketing companies have opened for
business and now there are more than 800 operating globally.

13. What I f I 6m Already Promoting a Compan)

Thereds nothing illegal about promoting mg
however, some Companyds may mertemsdantti s c onf
conditions. Ultimately, 1 f youdre already
need to make an appreciation of your current circumstances and business

performance.

At the end of the day, itds your money ang
join usinthe Guide Communi tvy. | f youdre not sur e,
and then decide .

14.  What Happens When We Run Out of people

Network Marketing is not like a usual business, and that is part of its
appeal, as earning a residual income based on the revenue gene rated by
one & downline can be useful in a limited cash -flow household.
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Many businesses run out of customers, especially if they are very niche;
in which case, many will diversify into selling other products and services.

However, the aim of Network Market ing is to provide an income for all its
participants; but when people run out the perception is that the network
has failed.

Now in an optimised Market we cannot aff ol
because the revenue provided by everyone is used to compensa te up -

lines. Therefore , the only logical outcome is to set up a second or third

network and have those at the bottom be at the top. This has the effect of

driving revenue and residual income to compensate.

How we achieve this , will depend on the management and agreement of
all participants.

Technology and supply markets will also need to support and deliver our
needs.

15. What Do | Do Now?

Want to get involved further PILMBayérs easy, §|i
Community by clicking here .

MLM Buyers Guide
Page 72 of 95



https://mlmbuyer.com/apply

Appendix 2: Glossary

Below is a list of common words and their meaning used in Network

Marketing
Achievement Level: A rank or title that is achieved by moving a certain
amount of product per month and/or re cruiting a ce rtain number of

distributors who themselves have attained a certain designated
achievement level.

Active:  The status that many Network Marketing companies require in

order to maintain their title as an independent distributor . They must

generate a minimum monthly personal volume , which can be achi eved by
personal purchases, customer purchases, or a combination of both. The

amount of personal volume needed to remai

the company.

Affiliate Program: An Internet business, such as Richdad.com, that
allows people to become aff iliates simply by providing a link on their Web
sites to a corporate home page, and pays affiliates a commission on all
sales made through that link.

Autoresponder: A Web site or a  service that e -mails information
automatically to anyone who clicks on the responder.

Autoship: A program designed to ensure that a selection of products of
your choice is automatica lly shipped each month. Many companies
encourage their  distributors to enrol in an autoship program to ensure
they remain active and qualified each month. Most companies allow
autoship orders to be changed, modified, or cancelled at any time.

Binary : A type of compensation plan that limits your frontline to two
people and pays out weekly on one of the two legs of your organisation.

Breakage: Sales volume generated by you or your down line for which
you receive no compensation.

Breakaway : An abbreviation for fistairstep/ br ej

major types of compe  nsation plan. It can also refer to a distributor in
your downline who has met certain minimum monthly qualifications and
has consequently fAibroken awayo from your

Breakaway Leg: The organisation or downline of a breakaway
distributor.
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Bonus Pool: A special fund set aside by a Network Marketing company,
from its profits, and distributed as a special incentive to qualified sales
leaders.

Business Builder: A distributor who is actively prospecting and

gathering customers, as opposed to one who is simply buying product at

wholesale for personal use.

Buy -Back Policy: ~ The money -back guarantee offered by all reputable
Network Marketing companies to distributors. Generally, companies will
pay 70 to 100 percent of the wholesale price on any product that a

dist ributor purchases, but then de cides to return, for whatever reason.

BV (Bonus Volume): An alternate expression for point volume (PV) or

business volume (BV). It is a value used by Network Marketing companies

to calculate overrides and commissions, based upon the wholesale price
of the items for which over rides and commissions are being paid.

Circle of Influence: The people who are closest to you and who
constitute your warm marke t. Also includes those who might be easily
influenced by you because of your reputation in a particular profession or
community.

Cold Market: Prospects outside your circle of friends, family, and
associates.

Commission:  The percentage you earn from the sa les volume of your

organisation.
Commissionable Volume (CV): An alternate term for bonus volume.

Compliance:  Refers to the policy, or compliance policy, that defines the
standards with which  distributors are expected to comply. This policy
often includes regulations for methods of advertising, marketing, and
otherwise promoting the offerings of the company. Often detailing
governance over making exaggerat ed income claims, false product
testi monials, and other mistruths,
compliance policy protects the company from unfavourable actions that
may be initiated by an individual distributor. This policy communicates the
type of behav iour that is expected of representatives of the company and
can be used to revoke a distributorship if ignored.

Compressed Plan: A Pay Pl an that stacks
commissions on the front end.

a

or
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Compression: When a distributor quits or is terminated, his downline
moves up one level, thus filling the empty space he left, and

Acompressingo the Companyds downline

Consumption: Refers to the personal use
by the distributor . Consumption is most commonly used when referring to
nutritional, health, or household products.

Depth: The number of levels in your Network Marketing organisation.
Direct Selli  ng: A form of selling whereby independent Network
Marketing representatives, working on commission, sell face -to-face

outside of an established retail location.

Distributor: A person who contracts independently to sell products or
services for a Network Ma  rketing company.

Downline:  All the people sponsored as distributors into a Network

of

by ol

t he

Mar keting company constitute that companyq

consists of everyone whom you sponsor, who is sponsored by your
downline and so on.

Drop -Shipping:  The practice of shipping product directly to customers
from the company warehouse, rather than through a Distributor.

Duplication: The process of replicating business builders in your
downline.
Group Volume: The total volume of wholesale purchases made by you

personal group in a given month.

Heavy Hitter: A top sales leader in a Network Marketing company.

Home Meeting: An opportunity meeting hel
Hotel Meeting: An opportunity meeting held in a rented hotel conference
room.

Infinite  Bonus: A feature that theoretically creates infinite depth in a
pay plan.

Infinite Depth: A feature of some compensation plans allowing
distributors to draw earnings from deeper levels, below their ordinary pay
range.

Leader: A top achiever in a Network M arketing downline.
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Leg: A down line within your downline, usually headed by one of your
frontline fALeaderso distributors.

Level: The vertical position of a distributor in your organisation. If you

sponsor someone, he/she is enrolled on your first level. Hi s/her enrollees
will be on your second level, and the newly sponsored of his enrollees on

your third level.

Lukewarm Market: Prospects who are neither in your warm market nor
your cold market, but somewhere in between. Can refer to people whom
you have sp oken to once or twice, or people referred to you by others in
your warm market.

Marketing Plan: An alternate term for compensation plan or pay plan.
Massive Action: A sustained and one time barrage of prospecting
activity.

Matrix : A compensation plan that limits the number of people on your
frontline, usually to two or three.

Max Out: A compensation plan is said to be maxed out when you have
put enough people in place, moving a sufficie ntly high level of monthly
volume, to qualify you for the maximum level of commissions available in
the plan.

MLM/ Multilevel Marketing : Generally, an alternate term for Network
Marketing. It can also be used to distinguish those particular Network
Marketing plans that permit distributors to draw income from more than

one level.

Momentum: The phase of a Network Market.i
sales and sponsoring begin to grow at an exponen tial rate.

Monthly Volume Requirements: An alternate term for qualifications.

Multi - Affiliate Program: An affiliate program that allows affiliates to
sponsor other affiliates and to be paid multilevel commissions on sales of
their downline.

Network Marketing : Any form of selling that allows Independent
Distributors to sponsor other Independent Distributors and to draw a
commission from the sales of those individuals.

Network Marketing Leads : Leads are people that have indicated an
interest in a product, service or business opportunity.
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Opportunity: The chance to join a Network Marketing distributorship, or
another term for  the distributorship itself.

Opportunity Meeting: A sponsoring rally or business briefing held by

Network Marketing Distributors for the purpose of presenting the

opportunity to prospects.

Organisation: That portion of your downline from which you are allow ed
to draw overrides and commissions. It includes all distributors placed on

levels that fall within your pay range.

Organisational Volume: Monthly sales volume generated by your
organisation, through product purchases from the company.

Overrides:  The mont hly commission you receive from your breakaway
legs.

Payout: The percentage of a companyds tot al
distributors, in the form of overrides, commissions, and bonuses.

Pay Plan : An alternate term for compensation plan.

Pay Range: All levels of your downline from which your compensation
plan allows you to draw overrides and commissions.

Personal Group: All distributors in your pay range, whom you have
person ally sponsored, but who have not broken away.

Pre -Launch: The period just before a Network
official launch.

Prospect: A potential customer or recruit.

Prospecting : The process of seeking customers or leads for your
Network Marketing business.

Personal Sales Volume: The volume of product that you personally sell
in a given month.

Personal Volume: The volume of product that you buy at wholesale
from the company in a given month.

Point Volume: An alternate term for bonus volume.

Quialifications: Monthly quotas that distributors are required to qualify
for a given achievement level. Quotas are usually set in terms of group
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and personal volume. Occasionally, there are sponsori ng quotas, requiring
that you bring a certain number of people onto your front line each month.

Recruit: A prospect who has agreed to join your downline as a
Distributor.

Renewal Fee: A yearly membership fee paid to a Network Marketing
company, in ordert 0 maintain your status as a Distributor.

Retail Profit: The spread between the wholesale price you pay for
product, and the retail price at which you sell it to your customers.

Roll -Up: A feature in some plans stipulating that if you fail to qualify for
commissions in a given month, because you did not meet your quota, you
are declared inactive, and will receive no commissions from your downline
that month.

Saturation: The theoretical point at which a Network Marketing company
runs out of potential customer s and recruits and stops growing.

Sifting and Sorting: The practice of quickly identifying the most
promising prospects and focusing your conversion efforts on them, while
ignoring the rest.

Sponsor: A distributor in a Network Marketing company who enrols and
trains another distributor.

Stairstep:  An alternate term for an achievement level, or for a stairstep/
breakaway compensation plan.

Stairstep/Breakaway: A type of compensation plan that requires

distributors to meet monthly volume quotas, in order to qualify for an
ascending series of achievement | evels, of
reaches a certain | evel, he Abreaks awayo
Stockpiling: The practice of buying and hoarding more product than you

can possibly sell, usually  in an attempt to meet excessive monthly quotas,
to qualify for commissions.

Teleconference: A sponsoring rally or business briefing that is broadcast
by telephone. Prospects are told to phone in at a certain time to hear the
event.

Three -Way Calls: A pro specting technique that allows distributors to
build a downline while training those that have been sponsored. When a
new Distributor wants to interview a new lead over the phone, he will 3 -
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way his sponsor into the call. The sponsor gives the presentation while
the new Distributor listens and learns.

Two -Level Plan:  Another name for the compressed plan, derived from
the fact that many compressed plans stack the bulk of their commissions
on the first two levels.

Unilevel : A type of compensation plan in which you must qualify for
achievement levels, but in which people in your downline cannot break
away.

Upline:  All of the people above you in a Network Marketing organisation.
Can also be an a lternate term for your sponsor.

Warm List: A list of personal contacts drawn up by new Distributors that
constitutes their warm market.

Warm Market: All potential prospects for your business whom you
personally know, either because they are family members , friends or
business associates.

ple in a distributor

Width. The number of peopl
a distributorodos frontl i

peopl e all owed in
plan.
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Appendix

Numeric Companies
Name

1 800 Wine Shop
3000BC HOME

4L ife Research
5Linx

Companies Beginning With A
Name

Abundant Health

Acai Plus

Accentz

ACN

Adapt -A-Life

AdJuice

Adora Spa & Retreat
AdvoCare International
Aerus

Agel

Aihu

AIM Companies

Akuna Health Products Inc.
Alcas Corporation (Cutco)
Alex +Von

Alivamax Worldwide

Alive Worldwide

All Dazzle

Alliance In Motion
Alloette Cosmetics

Alticor Inc.

AM Star Real Estate (Pvt.) Ltd.

Ambit En ergy

Amega Global

Ameri -Eco

American Gold Reserve
AmeriPlan USA
AmeriSciences
AmeriTalks

Ampegy

3: Opportunity

Product

Wine/Home Décor
Beauty/Skincare/Spa
Health/Nutrition
Telecommunication Services

Product

Health/Nutrition
Health/Nutrition
Jewellery/Gems
Services

Health/Nutrition

Buyer Clubs/Online Selling
Beauty/Skin care/Spa
Health/Nutrition
Household/Decorative
Health/Nutrition
Skin/Body/Care
Health/Nutrition
Health/Nutrition
Household/Decorative
Beauty/Skincare/Spa
Health/Nutrition
Health/Nutrition

Jewelle ry/Gems
Health/Nutrition
Personal Care

Parent Company Amway
Real Estate
Energy/Electricity/Gas
Health/Nutrition
Cookware/Kitchen
Financial Services/Currency
Health/Discount/Services
Health/Nutrition

Services
Energy/Electricity/Gas

Listing

Web Site
www.wineshopathome.com

www.3000bchome.com

www.4life.com

www.5linx.com

Web Site
www.abundant.co.nz

www.acaiplus.com

www.accentzjewelry.com

www.acninc.com

www.adapt -a-life.com

www.adjuice.net

www.adoraspa.com

www.advocare.com

www.aerusonline.c__om

www.agel.com

www.aihu.net
www.theaimcompanies.com

www.akuna.sk

WWW.cutco.com

www.alexandvon.com

www.alivamax.com

www.aliveworldwide.com

www.alldazzle.com

www.allianceinmotion.com

www.aloettecosmetics.com

www.alticor.com

www.amstar -realestate.com

ww2.ambitenergy.com
www.eamega.com

WWw.ame ri-eco.com

www.rgcash.americangoldreserve.com/

www.ameripla nusa.com

WWwW.amerisciences.com

www.ameritalks.com

www.ampegy.com
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AMS Health Sciences
Amsoll

Amway

Angela Moore, Inc.

Ansa Technologies Sp. Z o.0.

AnyArt

Apriori Beauty
ArasTiernahrung
Arbonne International, Inc
Ardyss International
ARIIX

Arsoa Hansha

Art and Soul Inc.
Asea

At Home America
Ausante

Automatic Geek
Ava Anderson
Avalar

Avalla

Avant

AviaralLife

Avon Products, Inc
AyurVida

Azuli Skye

Companies Beginning With B
Name

Balltron

Ballymena

Bandals Footwear

Barefoot and Pregnant
Barefoot Books

bCharmed

Beach Body

Bear CeredJdu
BeautiControl

Become International, Inc.
Beijo Bags

Belly Buster Diet

Bessemer Sales
Beyond Organic Office

Health/Nutrition
Automotive/Lubrication/Fuel
Mulitiple Products
Mulitiple Products
Household/Decorative
Arts/Hobbies
Beauty/Skincare/Spa
Health/Nutrition
Skin/Body/Care
Health/Nutrition
Health/Nutrition
Beauty/Skincare/Spa
Arts/Hobbies

Health/Nu trition
Household/Decorative
Environmental/Carbon/Offsets
Mulitiple Products
Beauty/Skincare/Spa
Real Estate
Beauty/Skincare/Spa
Education/Books/Games
Health/Nutriti  on
Personal Care

Personal Care

Jeweller y/Gems

Product

Financial Services/Currency
Candles/Accessories
Fashion/Clothes/Accessories
Beauty/Skincare/Spa
Education/Books/Games

Jewellery/Gems

Diet/Fitness/Weight
Manageme nt

Beauty/Skincare/Spa
Personal Care
Health/Nutrition

Fashion/Clothes/Accessories

Diet/Fitness/Weig ht
Management

Household/Decorative
Health/Nutrition

www.amsonline.com

www.amsoil.com

www.quixtar _-inc.com

www.angelamoore.com

ww w.ansatechnologies.com

www.anyart.com

www.useloveshare.com

www.aras.de
www.arbonne.com

www.ardyss.com/en

www.ariix.com

www.arsoa.info

www.artandsoulinc.com

www.teamasea.com

www.athome.com

www.ausante.com

globalgeek.automaticgeek.com

www.avaandersonnontoxic.com

www.avalar.biz

www.myavalla.com

www.weareavant.com

www.aviaralife.com

www.avon.com

www.ayur _-vida.com

www.azuliskye.com

Web Site
www.balltron.com
www.myclaireburke.com
www.bandals.com
www.bellyfriendly.com
www.barefootbooks.com

www.bcharmed.com

www.beachbody.com/

www.bearcereju.co.jp

www.beauticontrol .com

www.becomebeauty.com

www.beijobags.com

www.bellybusterdiet.com

www.bessemer.com.au

www.beyondorganicoffice.com
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Beyond Yours Marketing
bHIP Global

Big Ear, Inc.

Biltmore Inspirations

Bio Water

Biogenica

Biometics

Bionic Family

Blessed Toys

Blessings Unlimited

BodHD

Body Wise International
Bohem Handmade Jewellery
Bon Voyage 1000

Boresha International
Boudoir Bliss

Brain Worldwide

Brook Curtis Jewellery
Business Empire

Companies Beginning With C
Name

Cabi

Cake 'n Crumbs
Cambridge Diet

Carico International, Inc
Celebrating Home
Celebration F ashions, Inc.
Chandeal

Cherish Designs

Chews -4-Health

CieAura

Cleure

Clever Container Company
Close To My Heart

Color Me Beautiful

Conklin Company

Cookie Lee

cPRIME

Creative Memories

Cutco

Health/Nutrition
Health/Nutrition
Health/Nutrition
Household/Decorative
Water/Treatment
Health/Nutrition
Health/Nutrition
Health/Nutrition
Children/Toys/Games

Arts/Hobbies

Diet/Fitness/Weight
Management

Health/Nutrition
Jewellery/Gems
Travel/Vacation/Timeshare
Health/Nutrition

Personal Care

Mulitiple Products
Jewellery/Gems

Mulitiple Products

Product
Fashion/Clothes/Accesso ries
Gourmet Foods/Gift Baskets
Weight Loss
Household/Decorative
Candles/Accessories
Jewellery/Gems
Lingerie/Sleepwear
Jewellery/Gems

Health/Nutrition

Magnetic/Bio -
Energy/Hologram
Health/Nutrition

Household/Decorative
Arts/Hobbies

Personal Care

Mulitiple Products

Jewe llery/Gems
Training/Self Improvement
Arts/Hobbies
Cookware/Kitchen

www.beyondyours.com

www.bhipglobal.com

www.bigearinc.com

www.biltmoreinspirations.com

www.biowater.com

www.biogenica.com

www.biometics.com

www.bionicfamily.com

www.bibletoys.com

www.blessing sdirect.com

www.bodhd.com

www.bodywise.com

www.BohemJewel.com

www.Bonvoyagel000.com

www.ski _nnycoffee.ws/

www.boudoirbaskets.com

www.fortunelife.net

www.brookcurtis.com

businessempire.com.ph

Web Site
www.cabionline.com

www.cakencrumbs.com

www. cambridgedietusa.com

WWW.carico.com

www.homeandgardenparty.com

www.celebrationfashions.com

www.chandeal.co.jp

www.cherishbracelet.com
www.chews4health.com

WWW.cieaura.com

www.cleure.com

www.clevercontainer.com

www.closetomyheart.com

www.colormebeautiful.com

www.conklin.com

www.CookielLee.com

WWW.Ccprimeusa.com

www.creat ivememories.com

www.cutco.com

MLM Buyers Guide
Page 82 of 95



http://www.beyondyours.com/
http://www.bhipglobal.com/
http://www.bigearinc.com/
http://www.biltmoreinspirations.com/
http://www.biowater.com/
http://www.biogenica.com/
http://www.biometics.com/
http://www.bionicfamily.com/
http://www.bibletoys.com/
http://www.blessingsdirect.com/
http://www.bodhd.com/
http://www.bodywise.com/
http://www.bohemjewel.com/
http://www.bonvoyage1000.com/
http://www.skinnycoffee.ws/
http://www.boudoirbaskets.com/
http://www.fortunelife.net/
http://www.brookcurtis.com/
http://businessempire.com.ph/
http://www.cabionline.com/
http://www.cakencrumbs.com/
http://www.cambridgedietusa.com/
http://www.carico.com/
http://www.homeandgardenparty.com/
http://www.celebrationfashions.com/
http://www.chandeal.co.jp/
http://www.cherishbracelet.com/
http://www.chews4health.com/
http://www.cieaura.com/
http://www.cleure.com/
http://www.clevercontainer.com/
http://www.closetomyheart.com/
http://www.colormebeautiful.com/
http://www.conklin.com/
http://www.cookielee.com/
http://www.cprimeusa.com/
http://www.creativememories.com/
http://www.cutco.com/

Companies Beginning With D
Name

Daisy Blue Naturals
Damajon

Darswinkle's Delights

Debt Freedom Canada
Deesse International Gmbh
Demarle at Home, Inc
Designed By You

Discovery Toys, Inc.
Doncaster

Dove Chocolate Discoveries
Dr. Nona International

Dream Life Products

DrinkACT

Du Hair

Dub Nutrition

DXN Global

Dynapharm International
Doterra
Companies Begi  hning With E
Name

E Excel International, Inc

Easy Money Mantra

Ecosway

Emancipation Network
Eminence Organic Skin Care
Enagic USA Inc.

Enchanted Potions

Energetix

Energy Release
Enjo Ltd

Enlyten

Enzacta

Eondeck

Epicure Selections
Essential Bodywear
Esteem Jewellery
Etcetera

Evolv Health
Experien ce Viss

Product
Beauty/Skincare/Spa
Jewellery/Gems

Mulitiple Products

Financial Servi ces/Currency
Health/Nutrition
Household/Decorative
Jewellery/Gems
Education/Books/Games
Jewellery/Gems

Gourmet Foods/Gift Baskets

Health/Nutrition

Diet/Fitness/Weight
Management

Health/Nutrition
Fashion/Clothes/Accessories
Health/Nutrition

Mulitiple Products

Mulitiple Products

Essential Oils/AromaTherapy

Product
Health/Nutrition
Health/Nutrition
Health/Nutrition
Arts/Hobbies
Beauty/Skincare/Spa
Services

Beauty/Skincare/Spa
Magnetic/Bio -
Energy /Hologram
Arts/Hobbies

Household/Decorative
Health/Nutrition
Health/Nutrition

Internet Service/Web Hosting
Household/Decorative
Jewellery/Gems

Jewellery/ Gems
Lingerie/Sleepwear
Health/Nutrition
Marketing/Tools

Web Site
www.daisybluen aturals.com

www.damajon.com

www.darswinkles -delights.com

www.debtfreedom.ca

www.deesse.com

www.demarleathome.com

www.dbyjewelry.com

www.discoverytoysinc.com

www.doncaster.com

www.dovechocolateathome.com

www.drnona.net

www.dreamlifeproducts.com

www.drin _kact.com

www.loveyourdu.com

www.dubnutrition.com

www.dxn2u.com

www.dynapharm.net

www.doterra.com

Web Site
www.eexcel.net

www.easymm.net/

WWW.ecosway.com
www.madebysurvivors.com
WWW.eminenceorganics.com

WWW.enagic.com
www.enchantedpotions.com

www.energetix.tv

www.energyrelease.com
WWW.enjo.net
www.enlyten.com
www.enzacta.com

www.eondeck.com

WWW.epicureselections.com

www.essentialbodywear.com

www.esteem.co.nz

www.etcetera.com

www.evolvhealth.com

WWW.EeXperienceviss.com

MLM Buyers Guide
Page 83 of 95



http://www.daisybluenaturals.com/
http://www.damajon.com/
http://www.darswinkles-delights.com/
http://www.debtfreedom.ca/
http://www.deesse.com/
http://www.demarleathome.com/
http://www.dbyjewelry.com/
http://www.discoverytoysinc.com/
http://www.doncaster.com/
http://www.dovechocolateathome.com/
http://www.drnona.net/
http://www.dreamlifeproducts.com/
http://www.drinkact.com/
http://www.loveyourdu.com/
http://www.dubnutrition.com/
http://www.dxn2u.com/
http://www.dynapharm.net/
http://www.doterra.com/
http://www.eexcel.net/
http://www.easymm.net/
http://www.ecosway.com/
http://www.madebysurvivors.com/
http://www.eminenceorganics.com/
http://www.enagic.com/
http://www.enchantedpotions.com/
http://www.energetix.tv/
http://www.energyrelease.com/
http://www.enjo.net/
http://www.enlyten.com/
http://www.enzacta.com/
http://www.eondeck.com/
http://www.epicureselections.com/
http://www.essentialbodywear.com/
http://www.esteem.co.nz/
http://www.etcetera.com/
http://www.evolvhealth.com/
http://www.experienceviss.com/

EZ Wealth Solution

Companies Beginning With F
Na me

Fantasy Inc.

Fifth Avenue Collection, Inc.
Financi al Education Services

Firm International

First Fi tness

Fizzigs

Flavon Group kft.

FM Fragrance

For Days Usa, Inc.

For Every Home

For Your Pleasure, Inc

Force For Earth

Forever Freedom International
Forever Living Products
ForeverGreen

Fortune Hi - Tech marketing
FreeLife International
Freeway to Success

Fruta Vida International

Fur Change America

Companies Beginning With G
Name

Gano Excel USA, Inc.
GanoVital Australia

GBG

GemFortunes.com
Gemstyle

Genesis Pure

Genesis Today

GeneWize Life Sciences
Geon Limited

giantCOW

Gigi Hill Bags

Glissandra Skincare Inc.
Global Information Network
Global Travel International
GlobalNPN

Internet Service/Web Hosting

Product
Candles/Accessories
Jewellery/Gems

Consulting
Diet/Fitness/Weight
Management
Health/Nutrition

Health/Nutrition
Health/Nutrition
Beauty/Skincare/Spa
Health/Nutrition
Candles/Accessories
Personal Care
Health/Nutrition
Health/Nutrition
Health/Nutrition
Health/Nutr ition
Mulitiple Products
Health/Nutrition
Financial Services/Currency
Health/Nutrition
Beauty/Skincare/Spa

Product

Health/Nutrition
Health/Nutrition
Health/Nutrition
Jewellery/Gems
Jewellery/Gems
Health/Nutrition

Health/N utrition
Health/Nutrition
Health/Nutrition

Internet Service/Web Hosting
Fashion/Clothes/Accessories
Personal Ca re

Mulitiple Products
Travel/Vacation/Timeshare
Marketing/Tools

www.ezwealthsolution.com

Web Site
www.fantasyinc.net

www.fifthavenuecollection.com

www.yourfinancialeducationservices.com

www.firmintl.com

www.firstfithness.com

www.fizzigs.com

www.f l[avonmax.com

www.cosmetics.fm

www.fordays.com

www.foreveryhome.net

www.foryourpleasure.com

www.main.fo _rearthonline.com

www.myffi.biz
www.foreverliving.com

www.foreverGreen.org

www.fhtm.net
www.freelifeinternational.com

www.freewaytosuccess.net

www.fru_tavida.com

www.furchangeamerica.com/

Web Site
www.ganoexcel.us
www.ganovital.com.au
www.shopgbg.com
www.gemfortunes.com
www.gemstyle.com

WWW.genesispure.com
www.genesistoday.com
WWW.genewize.com
www.geonl abs.com
www.giantcow.com

www.qgigihillbags.com

www.glissandra.com

www.globalinfonetworkonline.com

www.globaltravel.com

www.globalnpn.com
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